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Campaign Summary

-Period : 18.07.09 ~18.07.29
-Target : 3049 4
-Media : E5H, 1184721 GO
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#Source: LEADCI LR A2

Campaign Summary

-Period: 180621 ~ 1806.24
-Target: 2545 54
-Media : THO|AS, QIAELIZH L{[0|H]
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Campaign Summary

-Period : 18.04.01 ~ 18.05.31
-Target : 2549 14
-Media: olleh tv VOD, olleh tv ARA, LIO|H
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