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This study presents a classification framework to understand digital platform firms from the technological-
social system perspective and analyzes the typology of their evolutionary trajectory. The typology framework
for the evolutionary trajectory of the digital platform firm is developed from two criteria: the platform
firms provide “what(online goods vs. offline goods)” and “how(connective leverage vs. innovative leverage)”
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Analysis of Typology and Evolutionary Trajectory of the Digital Platform

(Table 3) HX™
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=2 A
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