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1. M2

A AAAY L2 199] WEjE) ool A =
21} 199} FEF ARRAE B e
o gtk s AR, 4UA G 7}
AL 71Ar] @Al AHESE 71T HERA
(Hwang, & Kwon, 2017; Pennycook, Cannon,
and Rand, 2018), A|AEA7|7-(WHO)+= o|&
3 T Bt A4S QlEg o A

W] 1 9184l jsh AgHuE P@stn
vpolef s nict B% WA BHbE 3 Qe 4
maheltt, AEETe A% A 4 e B
i} 1S Aot AES oS 2A
Yol tieh ZAOR ofojx 3 FFRA g
< Aefe 4> QYTHWHO, 2020), 58] 7HHrA
= Aol n A%E WS H8 Asels 3
N gl FRAOR FrhE7] 2] (Yum

&
Jeong, 2018) A Ho| thgt £ do] AL of
9 g AR tigt 877 52§71 A%
oA oL w2 A SEZFH(Jang, McKeever,
McKeever, & Kim, 2018), 7}#-729] SHAR2
Au Fneleks doAse S4oRE AY
o 4 olrh. Thpe AYS Bl W ol 4m
7 AR RA o] 87k
T OE o R ARE PRI QI TRkl
Al Yehr] ol fese die
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Aol w2 43 & A ARls
gel £oE Hog gaAols 2
apo] frolaltk(Hoge, 2007). 84 AA4
0] 2(Uncertainty-identity theory)2 E3}A
o] =2 AF AellA Aol At Aol
A Aol a&5gormA B9 FaAl7|AL
Ab ghohar e, gheF iR oA kel
A & AEIE FEEHIL o] F AISHH kAL
AT AR 29 E Hote = A A
ok Qhofl A HoJH =9 oo mEA vhEt
+= A o|tkBikhchandani, Hirshleifer, & Welch,

1992), o|¢} #H3}o] Bourgois (1995)+= ALE]
Aol Fageon 24 4 ki Aua
 FReFE o] o] FojA = ek oA A
A= ARE HFEA A sAY AL
slof| gist 242 oz wbdE Aol 9
G Agai, 22 e 199 peE b
Aol A S ARgjol] digt <l
Aol yepaL Qi dE &

4l

Z=THChoi & Youn, 2019). 7H-7249] 3-89
tf5}o] Hopp, Ferrucci & Vargo (2020) E3t
et 7
Alo]| th&str] 3t oA o gRHog =
o) ALEA Alge) =2 Ao g3k AlE

7 ke AlgrEel o) 399 7hs Aol okn

QAgo] HEHOR A A

589 MaH =l X

o
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o §%, Lolo} REs

& % qedl, Asld gilew

oA Bl TR A8
3 =z

vhaz 2g Al GE AR 5
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o

BN Rl o X
OH
ol mlru Lo

Wi

Jo] Wishe B0 R ojo]d shsAo] .
83 o] Y3t 7R ALl 8B Qloj A Atk
o] FAAL Tt AL] FALS TF&E A7 O
24 A48 AA Y TEAS ASehe W AR
ljn/ﬂ«] FIE 72 9 4= 9t} ol IR A

S5 1 g B 0}0% mu 24lo]
A A7} ol FolHoF B ARG AlARITE
oo £ AF= ZEY 199} Td’ 6}04 7ele]

7HA VB A EAlm ZEu B TpReA] 3
TN FFY oEsol nAs FEFE A
R o] 2|gk A A Fdsh HafA el A
Ao 2 Wkel tigt A=)} o5 7he] &
Aol vAle FFHS AuRizt sl

2. O|2X Y

=207 AHost 4~ QJtH(Delhey & Newton,
2005), AF= A3 AFE O] A golog A}
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olgiey. S, Aok ALBIAAH WAl Wk
A $171 T 7] BFBelA FE WA A
E oY tH(Kupreychenko, 2013), Al&<Q} ¢
A ] A QTS A2E AL
A qEieh AR Az pEs, A A

-

7 74 5 WHE 254 S 23t
o] et weoley, AwA Az Ay
5 A5je) B4H AR WSS 73]
tH(Fukuyama, 1995; Uslaner, 2002). o] &
1A A A Bl ATk ATEE
g, Pitlik & Kouba (2015)= ¥HlA © & g}l
< EAlete M2 AR e ARehA] o= Aek

o] qlthal F7stairt.

ARSI AE= ALRA A4S B8l T Al
s Soldle AR A a4
ARl AT At 34, W8 T BRI
HAL AR TR, &, AFRAEE o
&e A9 A7HA ] S A FEFS A
oleksoln Felols) FEAY Y} YEL
OFAFSHA Elth(Fukuyama, 1995), A3
A SRS BFe) ASlE QAT Al
o, Wolg ZAAICHT ATE]o)geHChuang
et al,, 2015; Scheufele & Shah, 2000; Rhee,
J., Kim, E, M, & Moon, T, J., 2005). 35k
2] 2RI E A5H Az 352 2o
dfet ool 3 R w AT AE:
H], Chuang et al (2015)-2 #X.of tfj3t Al=Q}
AEA HEHZ7F AFR|AFE S 2 A A7
£ F5k= $8% 89S HAd o= ¥
HgRoIM 359 axzql
of et A= E F&3hs AL T/sIt=
OJu] gt (Lovari, 2020; Roozenbeek et
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2020; Vinck et al,, 2019). AFS]A A2 =

%5% AHE A oY AE HoFe 4= QA H= Rl
ARSI R s A B AnE 2T
2> o)t} AbE]E AlF 7} WolA| I Abe]E BAl

o] ol Arol Lyl Afo]Q] AEo| 9
At S s AR Ao Tt whgo] A

she] @ele 7hasky AudoR 1 Ao

agAo] stekshA Eth(Cha & Yoo, 2019).
Simmel(2004)2> AFEE0] A 2o 3 7}A| oL
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A e 5 43 A7) zow 1y
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Fu PeAsko] A5 o] g Al
Fo| HRel wAYTo] AFIHE ALY 2
S 7] SR 2XES AR Fo.zA
B9l B A TRsab gt 3 4
QItH(Chiu & Oh, 2015; Lim, Greenwood &
Jiang, 2016, Walter, Brooks, Saucier &
Suresh, 2020).

Hir o rlo

ox, Mo rlr




[Provider:earticle] Download by IP 125.143.159.150 at Monday, March 21, 2022 1:53 PM

2) 7Rt

Aol Aualge el YEYAS B
o] SgE AT T99 YoM HHE
BalAsk BAsE AR So] 3

7l fEE I 1 AYE 777 A ol YA
1! QJth(Brashers, Goldsmith, & Hsieh, 2002).
2|3l ohefst @ H B ol A] 7}21}L/\‘— oa

S AL A o
oz A4 W B ohlet oies] 944 7
Al FeFe o z=A ARRE ZA7F HaL Qi
(Mustafaraj & Metaxas, 2017), 7PRFri=
oAl sk Ft AA " HolA 517]
P SAAY 24 ool 2

& 7IARA AA, AR BHor diF
HolHs =S 7ML ASH AMdAE 27
ARt A5k 4= QltH(Allcott & Gentzkow,
2017; Pennycook et al,, 2018; 384 - HL
A, 2017), Zbiae] Bio] ohe Wl
SR E(McGrew et al,, 2018)2 U]t—r,L 127H =
oA 80009 9| thstE= e
3} pR st QA A T 4
& AR Ol e Wt
Ho A AubAQl FAL HELS E}—E—ﬂ
), At 2ot
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tH(Callahan, 2017), E3 @
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E3}o] AFS AR o] o]Fox| = HIH
HERA &3olMe frARE olddt 7
7 AFEEIRS IAE B3 Aol
o] ZIthH(Shu, Bernard, & Liu, 2018)., A}3]
Q7 olsoiA Bye YEgads ot
oFet FANTAY BRE B} sl

P HEA A7} AALHA o] Fo| A= W, &
Aol EYA Stoli= +49s 1 AAE
20 /\V‘Oﬂ izt HS ol AAIE 7

} 7} 0] =tHPew Research Center,

2014) 047101]/\1 FE A U EYAAAY
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2004; Putnam 2000; Uslaner 2002), HFH, A}
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3kglh. Sztompka (1999)% AHe]%] BAlo] 1
Hoteh oJAtaFe] TEe zdst
A, Bo7HS HIA 7| ALE)A
Eh ZFAsttt, Kim & Yu (2020

=

£ 53l 72 E: 3 4-80] B oA
= %ol vkl Agstiint. ojet 2 HY
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Kim, Moon, & Kim, 2015; Diers—Lawsonetal,
2021), 28 7MRRALQN o] HEkHo|1 =
ko] AWyt EdlslA SEEH HEU o=
Ol Asste AR AA o tit 243 A4

47007} obd Wyt ohfet 3 H2o| o
B pas AvE olold 2 olchLarson,
2020),

stk o), A Aok 35
£ Lolu], JEAY FHi AYAFE i
K717 ek, web P Ba A1EEAl
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THE = A E Yuisttia sieie e ¥
A Eoll MelE FEHAT= AT A
Xl e 283 —TL%é Ao, AEAAYL oo

A} ot Aol 4 Yo
Tapscott & Williams(2006)= 3
H olx; Akl o5 o] Foi]
@ el ko e Fas
o= Aopeitt, ofzek AA S A
Aol oJ8 ALBS vhep ANE AT -
Ak, Janis(1971) = 2529 AdA4e It
AFAL(Group Thinking) 2 Ho|T]
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A Geh @402 e oo 2
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of 43k w|ZItH(Spears, 2017), ©]
HAF=A A2l A

R L ek s R e E-?_]%O BF
ojty, Fwe} T2 @ AH O] SPAk
oA o 4A Aut=w(DiFonzo & Bordia,
2007) A Ak oA Yetd iz}, 454
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A% A A5 L TEY WA B A
o] M FHUT ANE THo= S
u]Zth(Oh, Agrawal, & Rao, 2013), st @A
e gAY A=t 2T A5A Ago] o
A A gl L ZskA SRE
(Festinger, 1957). Yum,. & Jeong (2019)2] &
TFolA L Belate) £ HAE FA45kaL B4
& B B2 A1H PSS B

249 E717} PR B99 57124 9
o uchn vt e ke Aol
© 458 48] g 87, Telel e
B S oleksoln] ey Ao] A 5]
o] (Hennig—Thurau, Gwinner, Walsh, &
Gremler, 2004), At¥% FUi7, 52 AdH, %
chol thek HEel &%t o] AlgEol 7
of stz 71 2oz A Ak (Boyer
O'Leary et al., 2014; Lyons & Hughes,
2015), o]t A5 WM HEE
F7F Q1o wete] S A TFeAE AL
otk o]t T3} TS Ao w3tof A
o AsHA dehg 7FsAdol ok e &
Shofl A= 7HAF2 EIp A E thproll &
St Aol ° 4 Ueh=d(Bond, 2004),
ol AT Wl v A AHEY e
Holil AA] b2 olfoll A FHE| 23} £
3 AF(Bikhchandani, Hirshleifer, & Welch,
1992)¢] A= ojsd 4= itk &, =AY
S 012 4ol alstel A90] Hol e
248 QA s Qe Aol TR o4
o ogle] MEA WECE Aol Ahn &
Lee(2011)«= AH2} %] sfiolut tith=9] o] &
o] Ajele] ot HE-L FIAE Al

o)
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F27} Foje] Alo] 2 oS )Tk W
oh A7, ua Agre] myF ekl B o
Shgol | FRE Aol W AR AE
o F5Eu] ol ) Arale] i A4 o)
To] AalA3 2 Altheh 25o0] WA o4
CRRECERIE R

b REBEE AEEAS0] uepjn
(Jung, 2018; Roh,, Choi & Min, 2017
uRlekel o) g Ao] VEe 2AA
He o 4 9 B

oleigt ol x| izl Bfol WAL
deistol 25T AL ALSRA} FhA

Zo] Aol wl A AR e] e
olck, W A7} B8 A9 A4 B
oA hRHrol e @A mo wEE T
FHohe 434 Sg0] e 930l
Al =t} Ridings, Gefen & Arinze

(20000 94N, TS FAoH G ATE

flo &

F\IF

ﬁm
d1 oo 3o fr & 2
2 B

> >
)
~|

>
o,

i
tlo
>
Jh
o,
4
ot
et
o
flo
—n
I
)

AA ==t 2244 A4 o E(Uncertainty
-identity theory)> AR QA4 o] & 7]HES
2 325} o] o g A EalAlA o] AFS| A A

Aol of8A AgatA el WAUBS
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Ae Ad dAge] At
=0t i o avpHolnt, webM S &
S0l w2 ARIA A AAel w2 A

19 AN E Y7k AskEz
£ 4AQlef ie oA AL AE] B
B157] Soho] SNS BA) abgel Fhrkr2t
AUgon HRet FESH ANES 5

913 Al S48 FEol 7HA o A8

°
Rl
o] A ddEol yepdtt, o3t ddES
A= 2 BA A FAMS, 59, AAE F
3 Aprlel WS Faskslr| S 7S] i
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A wE 7Fs/del Atk &, A Ql Aol A
o AEFF= A HAEEIA g5 A=
ZFAA & 8 of et 253 oE oS TH
AEES FABHES oA YaddES
ietd Adele FAlskaL A dEe] EYAst
= 9A& F238l= AL Y=rf(Janis, 1971,
Whyte, 1989). webA 522 Heko] gt Al

2= Ab2lof| digh vk EAloR of7|H= 7t

b3t 412 % 9l
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A Hrha $28 4 9l olo] & ApeA:
S A7 AR AERgSte] 7
o BRE BYORA ARHOR oYPAE
o FHH GFE HA Hei, olefat FHH
HAUZS W A2} 248 o 4o
okl PSR et 2 b e Al
sict,

UM 2. Al=lgto] Jimtes SRl=0] 0jXls Fel2
LHEERNZ(LFREr B 2] LRYE e

2

joll w2k Ci=A| LRl Z0Ick e,
LR M2PF =2 EEHOIM ARIZAI0] 7 Wk
A& SROE0 DXl g2 UEE A=Pt

=2 YEEC =24 LERE Ao

AR 3 Al=lEto] Tites SROl=S Sl ollls
ol DIXf= Sk LT AR S| A=,
LHEE S| A=)ol| w2t Ci=A| LEre 20|
Of FAECeR, UEE M2PH=2 S0 At
2lEA0] 7irA SRS Sl oSOl

g2 U AP S HHECH =4 U

589 MaH =l X

3. P

1) A oA

o} 20214 3

o AR = 3
MRS A7 FOME W ZAE A4
sholet. ARSES A5 184 o1 42 600
& oo mABIOm, EHE RAF AR

5t4 & =
2} 29478 (49%) 013101, A= 20th 1207
(20%), 30t 1207(20%), 40H] 1207(20%),
50t) 120%(20%), 60t} 120 (20%) )%t &+
2 11Zo)4t 12379(20.5%), HE 41774(69.5%),
shAE 6078(10%), FA/ IS Ha= 287(4.7%),
ZEH 1105(18,3%), 2% 2987 (49.7%), %
TAE 13179(21.8%) HK 33%(5.5%) 02
A= St

2) AR

Pt 484 7]

AN

Ao 3714

tlo

In—Group Trust
(Depersondlized Trust,
Interpersonal Trust)

Feke News Sharing

Social Distrust

Preventive Behavior

Figure 1. A moderated mediation model of the association between social distrust and preventive behavior
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A=29 FE7E SAol7] w2l =2 Aol A Ab
% L A7) SNse] A5 1eEH YD
Agfehn A2 AR ATA N LYot HE
Al A (http://factcheck. snu. ac kr/)AFO] E 0]
A 8] Ao oh o2 ShelEl 7S A
Hste] AAFER AHgsielnt 22t 199)
a3 B o] HEo| debg R = st
ol vz 28] dhato] ‘wpazzt Azl 24
SIF, uhad 5RAS e Fule] AR
Sreke B, FRI Bkl vhaag Wy
AT 5 vk gt BT G S
2, NS0l Rirss] A2 SNSOIA
wol $EHULt. WabH 2 ATolN ALgH 7}
Arts thad 2hgo] et A%E e &

A2 A2 o gRe] FR|e} ojuE =3t

m

EoF = e {%’:7}@%7]4 m, ﬁ-ﬁ;lﬂo}%@
I e 19)E S Ad A=A Al
= FF PR Y8 S0 944

=
qoe TP Aol it WeedE 7

A AR Selstgict A AR WA 5
842 AH BHS 243

2) L&A XIZoiIM 7t A= Akalfac)o] O @EHEA S
S 71&'%'% USE o U= Y= 2 20| RS0
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Table 1. Correlation Matrices, Means, and Standard Deviations

1 2 3 4 5
1. Social distrust
2. Depersonalized trust -01
3. Interpersonal trust 12" 73"
4, Fake news sharing 21" 08 109"
5. Preventive behavior 06 07 02 17"
M 467 439 435 311 6.50
D 1.00 1.29 115 168 78

.01

Table 2. Mediation Aanalysis Predicting Fake News Sharing and Preventive Behavior

DV:Fake news Shring

DV:Preventive behavior

R=11 1262 R=08 723"
Vg S ! Vs S t
Social distrust 21 04 6.54™* 10 04 2.44*
Fake news sharing -19 02 —4, 59"

X 001, *X.05

4, A7

A= (@ = 12, p .01, WA A
Zeob e L= (@ = .78, p €.0D),
AREAT TR LS RlE(r = 25, p <
.00D), YA AAl=et 7 S = (r
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DV: Fake news sharing A=11 /~=9.43"

¥V SE t
Social distrust 21 04 533"
Depersonalized trust .06 04 1.59
Sodial distrust X Depersonalized frust 12 04 355"

DV: Fake news sharing R’=.11 /~=9,03"

V4 SE t
Social distrust 21 04 515
Interpersonal in—group trust 07 04 1.75
Socidl distrust X Interpersonal trust 09 .03 275"

***17(.001, **D(OW

Table 4. Moderated Mediation Analysis Predicting Fake News Sharing and Preventive Behavior

DV:Fake news sharing DV: Preventive behavior
R=11 £943" R=08 £1.77"
Vs SE ! Vs SE t
Socidl distrust 21 04 530" 12 04 300"
Depersonalized trust .06 04 1.60
Socia distrust X Depersonalized trust A1 .04 337"
Feke news sharing —21 04 506
DV:Fake news sharing DV: Preventive behavior
R=13 F11.27" R=08 ~£7.23"
Vs SE ! Ys SE t
Socidl distrust 23 04 560" 04 303"
Interpersonal trust 04 04 12
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Fake news sharing —21 .04 506
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Table 5. Conditional Indirect Effects at Levels of In—Group Trust

589 MaH =l X

Effect 95% C
M=1SD -1.08 -03 .03
Depersonalized trust M 21 =07 =02
MH1SD 929 -1 -04
Index of moderated mediate -03 -06 =02
Effect 95% Ci
M-13D —74 -04 01
Interpersonal trust M 13 =07 -02
MH1SD 9 =10 -03
Index of moderated mediate -03 =05 -01
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Public Response to Social Problems:
Testing the Effect of In-group Trust
and Fake News Sharing
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ThIS study aims to understand the process of public response to social problems in

the national crisis situation by exploring the relation among the social distrust,
fake news sharing and in-group trust that affects COVID-19 preventive behaviors. Using a
survey of 600 in South Korea, this study tested the moderated mediation model using
the PROCESS macro. The result showed that the effect of social distrust on preventive
behavior was mediated by fake news sharing. Also, social distrust directly improved
preventive behaviors but fake news sharing suppressed this effect. Further, we found the
conditional indirect effect of social distrust on preventive behavior through fake news
sharing, which depends on the degree of in-group trust. Specifically, the results indicated
that the indirect effect of social distrust on preventive behavior was greater for people
with high in-group trust than those with low in-group trust. This result is expected to
make a theoretical and practical contribution to developing strategies for promoting
preventive behaviors in the crisis such as Covid-19.

Keywords: Social distrust, In-group trust, Fake news sharing, Preventive behavior
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