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This study explores how audiences’ news consumption patterns affect their evaluation of news media.
Specifically, it aims to address the following three major research questions: (1) Do news media
outlets (whether people access traditional media outlets, including television, radio, newspaper, and
magazine, or whether they access digital media outlets, induding Web portals, instant messenger
service, SNS, online video platforms, and podcast for news consumption), news media companies
(whether people use media outlets that have conservative, moderate, or liberal views on palitics), and
news topics (whether people consume hard news or soft news) that people use for consuming news
influence their evaluations of news media? (2) When classifying the audience into several groups
based on news consumption matrix (by media outlets, media companies, and news topics), are there
any difference in how they appraise news media across these groups? Finally, (3) are the relationships
between evaluations of news media and news media outlets/media companies/news topics they use
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for news influenced by users’ political orientation? To answer these questions, this study employed
secondary data analysis of the 2019 Audience Survey, which was provided by Korea Press Foundation.
The statistical analysis used a five-item scale of evaluations of news media, which measures trust,
fairness, diversity, expertise, and freedom of the press. We also constructed audience news
consumption matrix by media outlets, companies, and news topics that people used for consuming
news. To construct news consumption matrix by companies, this study chose 15 companies listed in
short-answer questions by more than 20 respondents among 341 companies in total and categorized
them into three groups, those with conservative, moderate, and liberal views on palitics. The results
show that, regarding news media outlets, consuming news on television had a positive effect on
evaluation of news media, while consuming news on online portals and online video platforms had a
negative effect. Those who used a variety of digital media outlets for news, specifically, appraised
news media lower than those who did not. In addition, regarding news media companies, those who
consumed news produced by various companies with different political views (conservative, moderate,
and liberal), appraised news media lower than those who used news produced by companies with
relatively moderate views on politics. Third, regarding news topics, using political news had a negative
effect on evaluations of news media whereas using news about economy, lifestyle, entertainment,
and sports had positive effects. It implies that those who used soft news, considered more informative
and containing less conflicting ideas of social issues than hard news, were more likely to appraise
news media positively than those who did not. Lastly, some of these relationships were influenced by
users’ political orientation; the impact of media outlets was significantly amplified among those with
conservative views on politics while that of news topics was weakened among them. Based on these
findings, this paper provides suggestions for improving media trust and enhancing audience
evaluations of news media.

Keywords: audience evaluations of news media, news trust, news consumption, moderating effect
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% of Respondents who “TRUST” News Media in Korea (2012-2019)
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Figure 1. Trust of News Media in South Korea (2012-2019)
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et al., 1985)¢] HolF%, 54 73l HFH o]-8ak= AdAo]a THA w25 238]Y
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54 wiA] g A7te] ¥ Avkar defA ek, dhre] XH o §AFES KA o8] 1l
T ARl tisl mok njeAela, zpale] e 7INke R a5 o83k d) o A=Hole}
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mE2E S Bz 11 oo mitjo] ZYFE 0w FAJEE o &AL JIQIE wHje] A, 1
2L 17le] ofal] s mivl RFE Wgk(p. 293). oA the wit]e] EelA 1|
tjo] gEj#A)(media literacy) S ¥+t U]"%Oi A (accessibility) Aol wle} wltjo]
ol g2t 7R Z7] T rltje] mjEATL PAEH, dedt o] 7S do] aF mTo]
of ARk duht Sofiak-iel w}a} A4 wdeirh sl wel mjtje] e~
(singlemedia matrix)” ¥ 44 wtlelrh oy A9 "t witje] wiEE~
(multiple-media matrix) 7} ¥EEojxIttal ojopr|git). &, H3to] TVE} PC, Eud w]tjo]
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FE wipd AAE] 2 FAjeleh o] ZARE dare] vk 194 ol AIdiE BRTeR s 17
7N SFANERE FNEEAFAH(20199 49 7190l wel Al 58 8E 1)
AAEFEHE ARSI 5 504089 S5 HHE T k. AR (7)ol
20199 6¥ 13¥5E 7€ 18U HiESIPCE 283 757 B guyzAl Walos
Agalom FROAR= 95% Mgl +1.4%0It). 2019 AWM= vjA] o4 2 o
291 e} & o] ZAF Ego] val ‘EE 2 AL AO|ES B8 s o8, Al o
o 72 AT A B FA o] SN, s o8] Fo AR QJew 7t ARE
Bol Ashs ABAF 2 ezl Oidh $HS Har 9lo] it stk

T8 Qe Welel ke A S| = vt 2k
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Table 1. Descriptive Statistics of the Sample

number % number %
0 23 0.5
Total 5,040  100.0 (1,000,000 333 6.6
1,000,000~2,000,000% 540 10.7
gender male 2,538 50.4 2,000,000~3,000,000% 819 16.3
female 2502 496 house 3,000,000~4,000,000% 1,041 20.7
19~29 850 16.9 income 4,000,000~5,000,000% 973 19.3
30~39 832 16.5 5,000,000~6,000,000% 802 15.9
age 40~49 979 19.4 6,000,000~7,000,000% 323 6.4
50~59 1,004 19.9 7,000,000~8,000,000% 102 2.0
60+ 1,375 27.3 8,000,000% + 84 1.7
< Primary grad 437 8.7 very liberal 75 1.5
< MS grad 534 10.6 lean to liberal 1,368  27.1
ducetion < HS grad 1,914 38.0 politicgl moderate 2,423  48.1
< BA degree 2,110 41,9 orientation lean to conservative 1,037 206
BA degree+ 45 0.9 very conservative 137 2.7

(2) A2 74
EAol] 288 A= TR} o] s

CF50E9E06C66AT6065F8E35
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SR} 7o) TR B8], 210, 17, 230 Fal TVe} 2rle, AR} Ak
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S92 7} oAl ek ol et gloste ngk ok, Foluwe] 4§ UAE BEg
F5 QAN A% Pl T AR(EM EY, A Al SNS, el §
P EIBE B W 27} offl ARA olaf A AAAF sk A7 B
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Table 2. News Consumption Behavior (1): News Media Outlets

number %
Using Newspaper 658 13.1
. } Using Television 4,218 83.7
Traditional Media
Using Radio 542 10.8
Using Magazine 71 1.4
Using Traditional Media 4,319 85.7
Using Web Portal 3,690 71.2
Using Instant Messenger 639 12.7
Digital Media Using SNS 549 10.9
Using Online Video Platform(OTT) 643 12.8
Using Podcast 54 1.1
Using Digital Media 3,949 78.4
Total 5,040 100.0

obge] 72 o] | Rl et o} 82 W] Heko 2 HBSA o] 918
W] AlH % 7 Fol o] wle] 42 nefsle] AAA i UEHoR T i
22 e sheels IR, TS, DSk EPAE o o) B vlgen
olrt AL W o) WS ol H9E welslel 25 il W5, AN v

A 5, AN B ) ] o skl 2 71 A 159 1
97 vA % ofi= 210 Fi2F ol gt Kol Gl ARHOIF) & A3 Afsle] Wae] 74
SRR DET

Table 3. Average Number of News Media Outlets Usealn=4949)

Mean sD
Number of News Media Outlets Used 2.22 1.137
Number of Traditional News Media Outlets Used 1.1 0.653
Number of Digital News Media Outlets Used 1.88 1.208
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Table 4. Audlience Distribution by News Medlia Outlets Matrix

Operational Definition

N of Traditional News N of Digital News number %
Media Outlets Used Media Outlets Used

Using A Few News Media Outlets

1 or less 1 or less 1,017 20.5
Only

Using Many Traditional News Media 2 of more 1 or less 259 59
Qutlets

Using Many Digital News Media 1 orless 2 or more 2,934 59.3
Outlets

Using Many TragltlonaI—D|g|taI News 2 or more 2 or more 739 14.9

Media Outlets
Total 4,949 100.0

il

L, s o8 A8
ol§ EAL] FHES Sl SHAPNA o]E AEAL o5 HARKEE 4% w3 &
SaIeh. AR, (2019 ABFEAF ZAD F FoRIEH(ES-1), TV(EE13-1), A&} Al
E/9) A3 A& o diste] 7]9uis ARAL] o158 BT HeleE 243 w3 283}
ek 7ELE T3lele] Folali 14970, TV 227, ARAL AllE/9] 1707]e] A&APEe] 24
slon, o] F AuEdUdrAe} Adnt © FHAA TVANE, Hexdd TVAE & o8Pt
201 o}l ABAF 157 (AFIE, Foldr, 2HUR Fgln A, d=dr T ATE
g7k 671 KBS, MBC, SBS & APaTVANd 370: A14A, TVZEA, JTBC, MBN & %
ATVAE 470: AFFATV, YIN & BEARTVAE 271) & HF 24 ooz Aol
0= o5 ARAES 22 By, Tk, E JABAIE F-Ealitt, dukd o=z AR}
o] Ao W] =25 B T °1£XF501174] QgL sy ARl Rofo] e ATE
o] | YIBALE T AU, Foldn FYARE HFAQ] By, ) 2 T
& diEAQl JEmiA R Fasigioi(71748]- 719, 2011: AR, 2010: 7527194t 2015:
A AHE 2015 Sksa]-olulyt, 2012 BFE-£E, 2017). AEAH APH2015) =
T B G123} 7K 9Re] B zyelo] 1997IRE 20077 AiE 4o}t w=7E A
o] RAGA 2008AHE] o|gul ANe} ulra) o] WIGAS AN BAZ oz P

I—H

B A0 Ba, RAAAGNE U, AR, o, AETeL Fa A olugr]
A5E R, Ao R B 87 e A ojulgwr)w AEdra 248
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Table 5. News Consumption Behavior (2): News Medlia Companies

number %
Using Donga llbo 237 4.7
Using Chosun llbo 281 5.6

Media Companies

with Conservative ~ Using Chanel A 481 9.5

View on Politics

Using TV Chosun 857 17.0
Using MBN 573 1.4
Using News from Conservative Media 1,639 325
Using Joongang llbo 208 4.1
Using Hankook I1bo 38 0.8

Media Companies
with Moderate Using KBS 2,626 52.1

View on Politics

Using SBS 1,303 259
Using Yonhapnews TV 832 16.5
Using News from Moderate Media 3,299 65.5
Using Kyunghyang Shinmun 114 2.3
Media Companies Using Hankyoreh 99 2.0
with Liberal View on  Using MBC 2,110 41.9
Politics Using JTBC 1,954 38.8
Using YTN 1,637 30.5
Using News from Liberal Media 3,692 71.3
Total 5,040 100.0

Table 6. Average Number of News Medlia Companies Used(n = 4.276)

Mean SD
N of News Media Companies Used 3.10 1.732
N of Conservative Media 0.57 0.841
N of Moderate Media 1.17 0.864
N of Liberal Media 1.36 0.892
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Table 7. Audlience Distribution by News Media Companies Matrix

Operational Definition

N of Conservative N of Moderate N of Liberal ~ number %
Companies Companies Companies
Used Used Used
Using a Few Companies Only 0 1 or less 1 or less 1,350 31.6
Using Many Cqmpames with 1 or more 1 or less 1 or less 586 13.7
Conservative View
Using Many Compgmes with 0 2 or more 1 or less 387 9.1
Moderate View
Using l\/Ialnv Compames with 0 1 orless 2 or more 563 12.9
Liberal View
Using l\/Iarjy Companies V.mh 1 or more 2 or more 1 or less 218 5.1
Conservative-Moderate View
Using l\/IanY Companleslvvlth 1 or more 1 or less 2 or more 374 8.8
Conservative-Liberal View
Using Many Companies with
Moderate-Liberal View 0 2 or more 2 or more 344 8.1
Using Many Companies with
Conservative-Moderate-Liberal 1 or more 2 or more 2 or more 461 10.8
View
Total 4,273 100.0
t}. 2 o8 A
AFPATEL- 7 FAlS T2 7T} o aR ] St B2 SR oAg ol 2
7] ofei, ARk o® FsE 78X, A, AR 5 A el ok dES ek A

B 8 AR, SV ABEOIN 88T 4 gl Hnnt ol el g AR
ol 270 olsli} BRE mHShe i, 1l 9 Ak 7o) e niAAH 32 A

AR, 2015: 1%, 2002). A48]eF 7PHR(2015) ol wher, 7 Ti2el Vi
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SIS, Al w3k AR et ASEE 2RISi stoiel o gw(2011) 9] B Al
o F9, A, AL AR =AY, AR/, 195R TIAE IR, S8l/ad,
2z o, Ful/EA, A/AM, TVESSH, Sha/as, SARRL, Aol/QE, T4/
A, 3aL, e/, A, sheblE, A7/ 0l 68 PITRIER e vk

(2019 P258AF 2D FolaliEw} QEMIEE, A4, SNS, 2ERIFYIEAES] 5
7} iAol oigle] 2 ek ot AA Erlze) FAPL FolIAE VIEFE X3 137) A
off el 3L QITHES, #42, £51, £59, £68). oI5 &8afo] & A7 A

Ze, ek AR 107) FAl9) o8 ofRE T ok A = et

Table 8 News Consumption Behavior (3): News Topics

number %
Using International News 1,373 27.2
Using Political News 2,212 43.9
Hard News Using Society News 3,319 65.9
Using Economy News 2514 499
Using Unification/NK News 1,002 19.9
Using Hard News 3,745 74.3
Using Education/Culture News 916 18.2

Using Science/Technology News 658 13.1
Soft News Using Lifestyle News 2,358 46.8
Using Entertainment News 2,318 46.0
Using Sports News 1,580 31.3
Using Soft News 3,406 67.6
Total 5,040 100.0

Table 9. Average Number of News Topics Used (n = 3872)
Mean SD

N of News Topics Used 471 2.132

N of Hard News Used 2.68 1.383

N of Soft News Used 2.02 1.308
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Table 10. Audlience Distribution by News Topics Matrix

Operational Definition

N of Hard News N of Soft News number %
Used Used
Using A Few News Topics 2 or less 2 or less 1,393 35.9
Only
Using Many Hard News 3 or more 2 or less 1,205 31.0
Using Many Soft News 2 or less 3 or more 461 11.9
Using Many Hard-Soft News 3 or more 3 or more 824 21.2
Total 3,883 100.0

F4u51 Q20 thet WK (2019 AEFEA 24Dl TTH £YS 283l o BFe

SERIA eyt el dis] o B A skl UEAE eV AEe] FAST, T
Aole}, g, AlEE vk, deEdEo] AEthel 57 el i drht Felshs
A 53 Hiew =3 ek o5 vl 7l 30 gk AkEsto] - dte] Aol 2853
(M=3.01, SD=0.679, Cronbach’'s a=0.830).

B8 7] vE /e 38 RS she] AR Adshs Wale w=we] o1 7t ek
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AFR A (trust) ¥ 294, 454 (ndepth), A (timeliness) S 88k n} )
(Johnson & Kaye, 1998, 2000, 2002). <=3} -s=5(Johnson, Kaye, Bichard & Wong,
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Table 11. Regression Equations Predicting Audience Evaluations (1): News Media Outlets

S MA|= AR

Audience Evaluations of News Media (befa)

M1 M2 M3
gender -0.047** -0.039** -0.031*
age 0.003 -0.009 -0.035
(control)

education -0.127"** -0.122"** -0.106™*

house income -0.014 -0.014 -0.002

newspaper(=1) -0.009 -0.007

Traditional Media Use VED 0.049 0.083
radio(=1) -0.047** -0.039**

magazine(=1) -0.002 0.005

web portal(=1) -0.040*

instant B 0.012

messenger(=1)

Digital Media Use SNS(=1) -0.009
oTT(=1) -0.115*

podcast(=1) 0.034*

R? 0.023 0.027 0.042

Adjusted R? 0.022 0.025 0.040

AR? 0.023*** 0.004*** 0.016™*
F 28.456*** 16.892** 16.728***

N = 4,949, *p (.05, **p (.01, ™*p ( .001
2) 2 Ol FA0| W2 1= Il A0
o FAE FAHOR T2

2(B=-.064, p € .001)¢} A 728 = .047, p € .01), AL

o} Ao/t 7728 = .044, p ( .05), == 722(8 = .056, p € .01)
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Table 12. Regression Equations Prediicting Audience Evaluations (2): News Topics

Audience Evaluations of News Media (beta)

M1 M2 M3
gender -0.016 -0.012 -0.007
(control) age -0.029 -0.022 0.001
education -0.082*** -0.082*** -0.083"**
house income 0.0M 0.008 0.004
international (=1) 0.005 -0.005
political (=1) -0.070*** -0.064***
Hard News Use  society(=1) 0.027 0.019
economy(=1) 0.062*** 0.047**
unification/NK(=1) 0.015 -0.014
education/culture(=1) 0.009
science/technology(=1) 0.014
Soft News Use -
lifestyle(=1) 0.088""*
entertainment(=1) 0.044*
sports(=1) 0.056**
R? 0.005 0.012 0.028
Adjusted R? 0.004 0.010 0.024
AR? 0.005™* 0.007*** 0.016™*
F 4.689** 5.282** 7.957%
N = 3883, *p (.06, ™p (.01, **p(.001
3) A 012 HH|, QAL FH| RE oI B}

(1) 37134 2%

A 291F Q1AL 891, T 291 B F4sie] SAte: el A, o w018 X8
=-.129, p € 00D} v FAle] 4B = (151, p € .001) o] ol et 7)) frefwjat
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Table 13. Final Regression Fquations Predicting Audience Fvaluations

Audience Evaluations of News Media (beta)

M1 M2 M3 M4
gender -0.011 -0.007 -0.006 -0.007
(control) age -0.044* -0.066™* -0.063** -0.041
education -0.091%** -0.074** -0.073** -0.075™*
house income 0.020 0.029 0.030 0.018
Usmg Tradltlorlal news 0.004 -0.001 -0.001
media outlets(=1)
Media Using Digital news media -0.010 0,013 -0.010
Outlets outlets(=1) ) ) )
N of Traditional -0.029 -0.023 -0.028
N of Digital -0.115"* -0.110"** -0.129"*
Using news from media
companies with -0.006 0.002
Conservative view(=1)
Using news from media
companies with Moderate -0.018 -0.007
) view(=1)
Media Using news from media
Companies - mpanies with Liberal 0.000 0.000
view(=1)
N of Conservative -0.047 -0.055
N of Moderate 0.043 0.024
N of Liberal 0.003 -0.011
Using hard news(=1) 0.036
) Using soft news(=1) -0.003
News Topics :
N of hard news topics -0.019
N of soft news topics 0.151%**
R? 0.005 0.018 0.022 0.042
Adjusted R? 0.004 0.016 0.017 0.036
AR? 0.005** 0.013*** 0.003 0.020***
F 4. 247 7.509"** 5.055"** 7.745%*

N =3229, *p (.05 "p (.01, ™*p(.001
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Table 74. Audience Evaluations of News Medlia by News Consumption Matrix

Mean SD F/p post hoc test
Using a Few Only(a) 3.18  0.690 aded
Media Using Many Traditional (b) 3.07 0724 s byd
, e 30.958
Outlets Using Many Digital(c) 297 0.657 (Games-
Using Many Traditional-Digital () 2.93  0.690 Howell)
Using a Few Only(a) 3.07 0.713
Using Many Conservative(b) 298 0.678
Using Many Moderate(c) 3.16  0.653
Using Many Liberal (d) 3.01 0.664
cOmiifies LCJchlnnsger'\\f:'[ri]\\//efl\/Ioderate(e) 305 0.700 6.281™" (cszhtgf’:;)
Using Many 292 0.652

Conservative-Liberal (f)
Using Many Moderate-Liberal(g) 3.04 0.639

Using Many

Conservative-Moderate-Liberal (h) 2.9 0649

Using a Few Only(a) 293 0.664 c)ab
News Using Many Hard news(b) 291  0.692 13,694 d)ab
Topics Using Many Soft news(c) 3.07 0.679 ' (Games-

Using Many Hard-Soft news(d) 306 0.611 Howell)

*p (.05, ®*p (.01, *p {.001
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Table 15. The Moaerating Effects of Users’ Political Orientation on the Relationship between News Media

Outlets Used and Audience Evaluations

Audience Evaluations of News Media (befa)

Variables
M1 M2 M3 M4
(control) - - - -
Using TV(=1) 0.053*** 0.055*** 0.028
Using radio(=1) -0.039** -0.041** -0.012
Using web portal(=1) -0.040* -0.040* 0.021
Using OTT(=1) -0.115"** -0.114%* -0.113"**
Using podcast(=1) 0.034* 0.032* 0.031
political orientation: liberal 0.072%** 0.082
political orientation: conservative 0.026 0.031
TV x liberal 0.052
TV x conservative 0.093
radio x liberal -0.041*
radio x conservative -0.014
web portal x liberal -0.065
web portal x conservative -0.098"**
OTT x liberal 0.026
OTT x conservative -0.039"
podcast x liberal 0.000
podcast x conservative 0.005
R 0.024 0.042 0.047 0.055
Adjusted R? 0.023 0.040 0.044 0.050
AR? 0.024 0.018 0.004 0.008
F 15.363""* 16.732"** 16.080"** 11.430"**

N = 4,949, "o (.05, *p (.01, **"p (.001
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Figure 2. The Association between Audience Evaluations and News Consumption Using Web Portal
(Left) and Online Video Platforms (OTT, Right) Moderated by Users' Political Orientation
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Table 76. The Moderating Effects of Users” Political Orientation on the Relationship between News Topics
Used and Audlience Evaluations

Audience Evaluations of News Media (beta)

Variables

M1 M2 M3 M4
(control) - - - -
political news(=1) -0.064*"* -0.066™* -0.075™
economy news(=1) 0.047** 0.046™ 0.097***
lifestyle news(=1) 0.088"** 0.087"** 0.061"
entertainment news(=1) 0.044" 0.043" 0.061"
sports news(=1) 0.056** 0.064** 0.049*
political orientation: liberal 0.051™ 0.033
political orientation: conservative -0.012 0.095"
political news x liberal 0.007
political news x conservative 0.018
economy news x liberal -0.071*
economy news x conservative -0.090**
lifestyle news x liberal 0.066*
lifestyle news x conservative -0.001
entertainment news x liberal -0.01
entertainment news x conservative -0.042
sports news x liberal 0.042
sports news x conservative -0.039
R 0.009 0.028 0.031 0.038
Adjusted R® 0.006 0.025 0.027 0.032
AR? 0.009 0.020 0.003 0.007
F 3.671" 7.963"** 7.682%** 5.880"**

N = 3,833, *p (.05, *p (.01, **p (.001
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Figure 3. The Association between Audience Evaluations and News Topics Used (News on
Economy-left, News on Lifestyle-right) Moderated by Users’ Political Orientation

Table 17. The Moderating Effects of Users’ Political Orientation on the Relationship between Number ot
News Medlia Outlets/Topics and Audlience Fvaluations

Audience Evaluations of News Media (befa)

Variables

M1 M2 M3 M4
(control) - - - -
N of digital news media outlets used -0.129"* -0.124*** -0.143"*
N of soft news topics used 0.1571*** 0.149*** 0.163***
political orientation: liberal 0.048* -0.070
political orientation: conservative -0.012 0.070
N of digital media used x Liberal 0.081
N of digital media used x Conservative -0.016
N of soft topics used x Liberal 0.051
N of soft topics used x Conservative -0.087**
R? 0.020 0.042 0.044 0.049
Adjusted R’ 0.015 0.036 0.038 0.042
AR? 0.020 0.022 0.003 0.005
F 4.053 7.750 7.401 6.932

N = 3,883, *p (.05, **p (.01, ***p (.00
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Figure 4 The Association between Audience Evaluations and Number of
Soft News Topics Moderated by Users' Political Orientation
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