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= AoJtH(Yang et
al,, 2015), thx o &, 7R shjutAl AR

71 wEE Zﬂ ]‘:}(Yang et al.,
2015), o]t 7/ 24 HeIgh {24
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22 A’ o|th(McMillan & Hwang, 2002). A4
4 4sag4e dYHOR YA B4 B
FAEA] HH=2E TrEojll= 8 ¢
BtH(Hoffman & Novak, 1996). o]&gt W&
NEALHS TAE 7|54 EHOE HOFo
o, 2210l HHF, stolHH=a, A 75

Bengtsson, Cederberg, Lundeberg, & Allspach,
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A 1. R ONSQ| QX dsrEy HEY SEdR
FEeio| theh HFLAOKE 1Al ofwgh Hef
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NSQ| E4ut thet HFLAOKS0] FRLR| KK DXl S

A%l7] g8 slo|=(Hayes, 2013)7F Ak Q1 A ol W} FepA L ol 1A
zARNARY B At FAHe  Hom F M BT 454 l4o] fobds
2, 33§32 2AUeR S A B AMAA} FolAul, ‘Bapl Qs O ARl
it ZF gis}t A yAold 4 AHEY A HE 7d$-(effect=.190, SE=.074, t=2.568, p<.05)
Foh NHEHE ASoHe 2ARIYRYS  moh AERR ojddYFre g B¢
B AT 4) FHX). (effect=.389, SE=.079, ¢=4.918, p<{ 001)]
T AT A ge) weh AR nx  AmAe A¥anst o 2 Zo® vehg
£ 452e) JFY Aol BAK o= feola tgoz, el zARaTe 24
A e Aoz yeton, o2 Fof ARA  RAYEANS 450 Yo 2ARAYRYL
A5 Afote AnAge] HETE A 48 BNt 5 #2), 1 27, 33 43
of upeh gebdickn & 4 ik @, AW & of 42 g 2AREn 9 208y
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R=418 R*=415
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* p <05, ¥ p {001
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ThIS study aimed to examine the relationships between characteristics of SNS,

dialogic communication and public support toward policy considering that
dialogic communication between government and public has grown to prominence in
policy public relations. Additionally, this study sought to which dimension of dialogic
communication - mutuality and openness - has more influence on policy support according
to policy typology - distribution policy and redistribution policy. This study suggested
perceived interactivity, informativeness, and empathy as the SNS characteristics which
impact on dialogic communication through literature review and these characteristics of SNS
turned out to impact positively on dialogic communication. Furthermore, it was verified that
dialogic communication affected policy support indirectly through trust toward government.
It also verified that the influence of mutuality on policy support varied according to policy
types. The current study is meaningful as an empirical study which confirms the effects of
SNS characteristics, the dialogic communication, and policy typology in policy
communication. In addition, this study has practical implications to suggest strategic public
relations in policy communication.
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