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1. M2
Z ARe] SREstet S SR AR} E3] Shto] gE =R X1
olof e} 7| P52 HAlE ou|R] & F2H HAllEg QIAA]7|IL Hlle
= S Asklth(Kapferer, 1997). #83K2015)= < ot 714
A2l el WA RS Sl AREAREC] A Esh= 7o) Al B eSS
ofol A st 7| dolu AlEEa A&4 ez dAE] e o e 719 15
o} sk}, 3 AA]ofH|o]FA(Sociabaker, 2013)¢] Ao W2 o]u] AREALS]
50% oo A Htjojol| ] B2 B EE Hstal qlrt ok4irt, FEI &2 (Tuten
& Solomon, 2013)< 7]¥150] 48 vt| o] & Fof &HAL= R E oJu] Q= doak-g-
< ojFol Wi glom, o= 7Rl 7| AEo A HIZUA A X ol A AlAkek= HE
7F At sl olofl 2R 7|YSS AH|RReRY] g0l Qlo] WEke] e gS Q1A
skal A =-8- SNS ﬂv‘%ﬂl s “J %E/‘“ﬁ}ﬂl | Aeh
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3l AF2] A 474]2 0“4051 ﬂﬂ*]ﬁ = 2Tl %E/H%’% e
2 74} AR gl o] F83 vt wjA|= -85 1L Qlti(Correa, Hinsley, &
Zuniga, 2010), E3F 7|E20] wnjr|o] oA drA o= At A Ko H] sl 58 4]
Q1 A5 7|e 4= JltHGangadharbatla, 2008), #4137 A4X]2(2013) 2] A+
of W2 Ho| A5 o] 2] 9] WSS YR Av|AEH T B Eof thgh 54 =7 E1
=31, W R ] A= 1741793 2 FAMET, HE2 RIS 2,914 =
HHil= 25 ofE Helvkar A9siiitt. olett & d
3, Al 2 52, 71949) &G A oY S 22 7Y 99 aeAS
=Y 5 = 7] =Y ete = 2-8-51al ItK(Chui et al,, 2013),
53| 229 Bl2y29| =ate i B 57 njriele] ARy Alolde 9t &=
25131 Qltk(Stafford, Kilburn, & Allen, 2005), W3E4 Q1 &2 HA|

o] 252 B Am|RiEe] 84 BAlo] AFA 0 Holdtn 2T 4 YES
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owale] AFS|A 7|0 @Alo] Hes o]u]x]% ZF%3H9aL, ZARA S| 75 nltio] <]

=83 BE YUK YL eIl 15 02 ol % FESAsLo,
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thCho, 2013).
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o|x® ad nlHof= 7oAl S83 A" O R AAXHA SAl A=
theFet A7t o] FolX| AL gk, T Atol| A A4 vt ol= Q1A E(Lovett, Peres,
& Shachar, 2013), tj&(o]S5Y - ¥4, 2019d; Saboo, Kumar, & Ramani,
2016), 71 7FX|(Tirunillai & Tellis, 2012), WA 5(0]5-9 - 84, 2019¢) 5 1t
A" Akl 378491 YR vIRIth= At A7t sl oA 448 mly it
71 e] Hj=Y & ol A S8t FE o= ASHHA, vHAIY A de e sle B
HE Zel= ol gt A= 2lo] fitke.g., &3] - ¥, 2016; A5 - U1,
2018; Ashley, Tuten, 2015; Swani, Milne, 2017; Vries, Gensler, & Leeflang,
2012). 9l& E0] ZE]A S(Vries et al., 2012)2 17| =0l P v|x|&= 8 ¥
(57, AZA, AEA, e2tA)E B4sld o A9l S(Swani et al,, 2017)2
T 8.200] ERHET}AIFAA] AB|A0Aof) whe} =8 Ha=2] o] 01@711 =4
2] A5kt E3F 13 QFH(Kim & Yang, 2017)-2 A13) ¢1tof| A ¥he 2l 2 8
Q15o] Ho] s8] Fota, U, F6 5 Auk vl et o o]} gliex] 24

SRk ntjofe] gk B} & olsfsly| fsfiA=, e ZRl= Q7=
of FF&ml ]% alo) tfsl] Hof 4521 A7 B &8 (Kumar, 2015; Vries et
al,, 2012), A A A152 A5 (Vries et al,, 2012), A|Z=(Tafesse, 2014),
BHE AF(Swani et al., 2017), AE8A(Lin & Lu, 2017) 5 3 H-E 1188}
o, e FHl= Aol FekS nA= 89le T e R EAR A
Aolrt, ®3t &4 nitjol= F2Y U}ﬂ]% Aol &84 4= =TT ol
(Berthon, Pitt, Plangger, & Shapiro, 2012), $101%} z}o]= fj-$- 583k o]l
I, &4 Hjro] HeE FEl=9] dojA] s 2AE At rln|gt Holoh, HIE
2, Aok24 T2]3 H2Y(Lin, Swarna, & Bruning, 2017) 0] =3} A}lof| h2 2
gz kS AAJstel ey A5 4 s AASHA] S8ith= AR ] it

]%J—}ﬂ% U7 Sol| Al 2 A= thath 2 A o2 e, A 7S 9

5 AAZE 2170 G vlA= FR2 EAS F=8 B itk 24,
Al 871 7112 H|o| A5 Fha Ho] x| eF Gof Hol x|l AIAE 140071 2] FH=E
Atoq, o5 S0l AXNZE] A7 e nA|= FaFe AT AFskaAL g, Al
A3 AE B2 Aol S =2kl 7|Y 9] #Hlo| AR A #ol7] 95k 24l

o A o= A skt gitt,
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2. 0|24 uid

1) HolAge| Mut

/g vt]of ghof| A o] AR} 3YF-2 2xH](consuming), 7]%{(contributing) , A4
(creating) @] 3TAIZ FEE 4= ItH(Muntinga, Moorman, & Smit, 2011), AxH]
A= 7P H2 0 2 ] FHIRE B 59 4] §5-3 oJu|git} 7]of Tk

Ae &4 g o] Zel=o] H3& the 52 FEe ofnlstH, At vl 44 vl
o] ZRI=E 23 WYsh= 52 7P &9 DA e n|di o] T A1 ﬂ?ﬂ

7] AFER 2:8|RF] 7]0] FF(ol: Fofkg)o] FgE o] it A3

SO 22 uo]AR Fel=9] Q7] AR Folaol T 58 fﬂé‘mt‘r(e.g.,
Swani et al,, 2017; Vries et al,, 2012). ¥HA ElH|K|(Tafesse, 2014) = £0t2 8} &
T2 S8 er, A3 AKH(Kim & Yang, 2017)2£0t8 Hi5, 317 5 Al 7H4]
W 245ielch SPAIR sl A TRzl Q7] AEa Fh4 Fits] ZHEE X
= Foho|, 24 vlrio] Pz 5] 71e) PAS BT ATHE F2 F
ota 7} 17| X FE E-EE1L QtHe. g., ©FH - ¥F, 2019a; Ding, Cheng, Duan,

|z
1)
I
r
i)
[

& Jin, 2017).

0] A3 At &4 mitjo]o] Hile Fel=7t 7|} At
Q= AE B st QltKSwani et al,, 2017), Bt ZE|=29] ¢l7|=
), BAE QA E 2T mjE Lo o% Sof FA A JEFS

)

r

o

915 FETH(Akpinar & Berger, 2016; Kumar & Mirchandani, 2012; Swani
etal, 2017). A2 H( Jeong & Kwon, 2012) 0]l 2|5} 22191 45 $H74 9] A K vl
o= Qlefl, axn|Ab= S AEESH ] f1et Q171 AE(Al: Fote)E 2A| =,
ofgt An|A}F FE2 =N AE Sl 88 FESH "o AR 20 T
(Swani et al,, 2017) 2] A5 7Rl A ThRE AtRlof| A Flo| Ak it Folg = Hll=
7Hx| A7 52 A 0 &2 YElT) FatEet vty (Kumar & Mirchandani,
2012)°] oJat Fo] Ak BHE Fell=0) Q7]= 224l F4(eWOM) 2.2 A
), 2R L 7Y B B Autel] S8 291 Gk wxIH

o, wo| Ak A3t A 7o) Ao meh Al 7R F2E 4= QTHKim &
Yang, 2017). 48|z 24 v|t]o] ZEl2E Au]sl= Zlof| vlel] ZHl=E g4ket o
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= W2 R|A =8-S FRJ3H "Hk(Piolat, Olive, & Kellogg, 2005), o]k
O] Af-olle 5] 285 Fol XS 4= Sl Foka ot i A= HE &
o7} o] £ Q1|4 =go] 22 FtHKim & Yang, 2017), E3t 44 0t]o] §-4= =}
7133 (Self-Presentation) =& ARE-8=d|(Van Dijck, 2013), &= AH419] i
= o] X|of| AIXE]7] wzoll, o]2|gt Wetof| A & uff 48R k= w9 A1F-5] i3y
S5 aefstA gt webA] sjo] A A A el Fokl, i, F-fi= A4 vl o]
Hel=9] Ju} Mg JLEE 4= QITH(Kim & Yang, 2017).

TH2=ME, Bl QAL HRE A, SAEE S7H7I= 8o &

A ujtjo] g of|A FastHA thEA| 1L Yt Kumar & Mirchandani, 2012; Rapp,
Beitelspacher, Grewal, & Hughes, 2013). 7|<] vHA|E+= A4 njt]ojof Hai=
ol A|o] M} Fe20] Foba S8 Z7HAIY 0 =M FIEO R tiee] 24 1]
Al ERHE WA RS ALSIA} Sch(Vries et al,, 2012), Y2, 3 ¢ A2YyE
Y, 1)1 37R(Wallace, Buil, de Chernatony, & Hoganet, 2014) ] thk=H v
AE7E 24 mir]o] Zr129] Q17]& oli= ol s H|o]x] o) 3 =0} T2 9]
5 Eol= Y Hle FRl=0] ol ot dla 5 ST RS 2 AE =
a4 wjt]o] g oA o] FHl= ek e A 7R el
of|A] AB[RP7} Fofst 4= Ql= HAllE el = H2ko 2 W3Sk tiKacholia, 2013).

A

ol
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Ir
I
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v
l“f'

HelE Fel =0 Q)7]of P WA= 99102 AR}

1o

o]
2 2y FHl= 54 55 dAtsItHols - BH4, 2019b; Sabate, Berbegal-
Mirabent, Caflabate, & Lebherz, 2014; Swani et al., 2017; Vries et al,, 2012).
AelA Qolo 2= FH|=9] 9]%|(Casten, 2017; Vries et al., 2012)e} Zel= T A
243} A|7KSabate et al., 2014), H22] W3 (Vries et al,, 2012) 0] A= S
o}, elx Eo 2 LA F(Vries et al,, 2012)7F A5 (vividness), A4S A&
A(interactivity), JH (information) 5-°| £ota.e} a0 v|x]= FEFS A6
o} 3O & ElA(Tafesses, 2014)= AE2(novelty), E3J(consistency)s
of Rl S7lelel Fohaol Bl Ak AL BAISILoD, 2ok F(Swani
et al., 2017)2 2= AlS(brand cue), H0 A2ZHCTA), AR AM(information




search), &7 W¥(functional/emotional) 59 421& F7let] AR E4
(B2B/B2C) ol w2} o BA]| 8.8152] FgFo] 28w =A] A8kt 9 S(Linetal.,
2017)2 24 witjo] HE Eel=9] Q17| ®of JafS UW“ =0l el 2t

e} ofuf 3k el = ek Sof Fafok sh=x] BAsI A AE Fatehu
ZEl= 7] Amel Fora, R, - ol SAHAY FFE VA= FR 80 2=
B \::1' FHl=9] AL ‘:Q"ﬂ Z}'—g—*al, BYPs XS Soz o@.@._/‘,\_ =5

2013) HolE Eﬂ}t HAF 2l J&??l —1‘?:@.01 g asich AR 1_1;%_]5]_1:1_15 .19:,1}-?_1

T (eWOM) 2] A3 89le = Hisil gloj(e.g., ©15-¢ - ¥, 2019¢; Hennig-

Thurau, Gwinner, Walsh, & Gremler, 2004) s u]r,]o1 Iz ZaRy
(promotion)< ZHI= SRS SX1E 4=

x2S FFH o A ﬂ;w xﬂsmo]r:} Al od, 83 717Kk

(Singh, Jain, & Kankanhalli, 2011)°f &Js}H A8]2p7} 224 w|t]o]of| 7]ofd}= o]

ool upH ol tiat 23HA 0] Ta|le] T ofx] W 1E] %] okof

) 4 HlElo] B 220) A0k frolt R0l FRA0R Tofth

7F A asirta & 4= Qlek, @2, glo), Z1e)ar AekiA(Laskey, Day, & Crask, 1989)

i wIAIA] -8t A agel ¥t 29l 5, v &

ol WS Bl Aot wA|R] QTS o] ko] at A3

= A2k v

%

=4 5 == ﬂ;t
S A WAIR] Ak A% AFeKFrazer, 1983; Laskey et al., 1989), A3
9lof] T3+ AH(Johar & Sirgy, 1991) 2 7238 4= Qlth(Ashley & Tuten, 2015). ©]

231 W31l A £ Aol M 48 u]e] o] BRI Felx o] el L vl A &
2 2917} 7] 0] el nlA Y Alg 49102 THsle] FEA mEe

El
AET 7S sk AEE UE = 2 2 E(Steuer, 1992), o0 A]; offywo] A
AAY 507 =2 4= 9l ©™(Cho, 1999; Goodrich, 2011), th Ao A BHE 2
Bl = Aitof Pk nx]& Al o2 YEPYTHSwani et al,, 2017; Vries et al,, 2012),

7| To|AS AAZ 217]ol &S Olxl= 2H= E4 2M
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a7 W 5 A 71 Aol =AY dEle Aleshe £ =(Barbin,
Darden, & Griffin, 1994), Bt Zel=7} ol 7|, BHl= A& THH
S AEE ATREA Y A2 Frke 4= Sk, W, HJ‘?J?J e Anl4
ol A HHor E7%, T& Y A= Z(Holbrook &
Hirschman, 1982), BlE Zel=7} dup} Afu] gl @2k ?lxl ek 4= Qlot,
A SR A2 7 Hels TElE 7]219] Sl 20l Hio] 7] ulgo]

s F7kehn,

;

L
—OI'
Ir
Jl-%
lo

5 5ol B TEIEO A S m i T A, e ol

[¢)
f3t O—jﬁi}% ?_?_H:}Fl o4 ﬁl‘i’r. L2 AL AR A Hg A B ek
Aoz AvAP} S o = A9 710l ZRIE, Il AE 5o BAS AEst
A B =2

< ulstH(Yen & Tang, 2015), 2 719E1AIA Blo]E oA
ghiks] o]- %37 QIth(Schulze, Scholer, & Skiera, 2014), HHE= A5
A|R|of] =7} ZFFE| Q1= 2] o L2 (Swani et al,, 2017), ZE1=2] A x]Q} 2
WP 710 A Fust g 4= 1ol(Brown, Zablah, Bellenger, & Donthu, 2012),
7199 Hille FHl= Hefol| Fasirkal & 4= qloh

rlr
|z
)
I
B=)

3) AM n|c|o| eIz} 25} X{0]
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LA 225 Lehl7] 1 i S A7)0F S A, 1540 2
A @ ohu, s}9lEele} B3 ule] AH thE BES AYsHe o 9EOR A

E 4= glti(Soares, Farhangmehr, & Shoham, 2007), =34 2}oj+= gt =17} Qo]

A AEH 02 el o T BB Ei A1) A1) Xjo] Wsir, Qlojiz £}
U84 50) AF8] B AARA, o]l 2lof ol Frlubeh AMgHe Aoit 3}
0|7}

e u] gt}
FAG w8 Aol o] t Al o] 2o W A A (HEF - 242, 2012; ¥
2 - o]l 2006; Kim & Gudykunst, 1988; Tang, 2017)°llA] &2~ =(Hofstede,
1991) 9t 2(Hall, 1976) 9] 23} o] 2 AAISHL it} FAH E(Hofstede, 1980)+=
22 oA 71 $15=9] 7ol FAdo] El=7F ok Atk §159] 7| o] Sl
=7l whet ZfjlF=et o2 ZoHE vro] A AU 7k A9 7iel
Hip= ko] oo S SAAShe Hdo] 3t o= A, ARy Aleld 2Bl A
T 23} o] 45 SAAIsk= =7toltHHofstede, 1991; Miracle, Chang, &
Taylor, 1992; Mooji 1998), HHH 32221 JojH =731 u]=9] ¢ Xtk ch=

7HQ1 $159] 7HAES SAIAISHE 7RIS et e g AFUAleld AEd e et
e Abzof ZA7E WeHA o] il =] Al &FS FEIthE 50| Utk(Hofstede,
1991).

WA AAGE FH = EAEL TG 28 Zpolof it Fota W FFu U
T aH|ARERGof 1|2 = GRS th2A U 5= Qi St -2 ke o) e
AAsk= Ao E3Hd(Hofstede, 1980)oflA= 2R 59 ZEl= 54d0] QI
7] 5ol et FkE £ A o= ot & 4 U o= AT ek o) axnjRkd g
= 4o olole QR Hj =5 FE 7l-“°l 7] dlzoll, 71ol Alsdte slEas &
Bl = 7]of Ba(o]: FokR)& Sl FHeIENA iAok Aol 7] wholtt,

E2E|=(Hofstede, 1980)+= -1 w8103} f E3lH9] #3514 fo
7] S8l 35 A= Sl A7 Ao AEe AAlskGT B A%
@717 BAARTRE v o] B 232 F 4714 Bl B 5 4E Fash=
oo}, iAo ® Gl Z3HIQ 3, S, Y] B9 =2 A7 A A E
Hoju o]of vhsf °“‘°FL4 =711 F=1, vl= & W& A7) AFEATE Kol T
A5 B3l o2 QA HtHHofstede & Bond, 1988). o1& E3l A7| A& &3}
HEh 7] A E&H‘_Oﬂﬁ% B T SAA el P "3 Zlolzt o]

7| To|AS AAZ 217]ol &S Olxl= 2H= E4 2M
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sl & = Sl

SE E(Hofstede, 1980)7F AlAgE 224 At ARl HE=
L7le A== JoEth(Hofstede, 1991). &8H4Ad 397} & Z3hHoA = o9
3 ANERS 91 o & 9lAl5kar wsljof gtrlal A ZlgcHSamovar, Porter, & Stefani,
2000), dRHA O 2 32 S84 39 o] w2 3o g FrhET, vs 5
ol =7h= W EEHEA 30 ZEH o2 S E T (Hofstede, 1991).

M, E(Hall, 1976)- "33l whet dukt ofu] S Fojsh=x] of fof wke} a1
o/ AW e Zok= JHEskal Qlok, e ZERUQl ko] 9 AR HAIR] A
o] Ak} A v ot = A Bl AR A E= v, vl 5 A et =ek

FolH =71e) - Wt et HAA 2 R E Atk 540]
O g et/ Hqekaeo] AJgko] =& w7t R T, U, S, EERD, IHA T
| QlaL, Auel/ 7] Q150 Avko] w2 w7b= v, 33, A7HE 5o = T aREt(Ht
A - olg¥l, 2006; Hofstede, 1991), I} AYFA(Kim & Gudykunst, 1988)+=
AruACl Al Qo] =t S 0] oo A= Bl lojZ o]l ofjmf 3t
el ApyA el o] 54 Holal, ul=mit 22 7Q150] koA = A5 A
o]ar Y=gt o] Mol At A FruAlold e 544 Helrkal sttt

HPE Y} o B 71(2006) 2 et/ R k=] w3kl b= axH|AE0] 22kl 4
A7} al=o) Awel/ 715 EalHE T B & Aolekal Fskle 159 A
of| A 2] =3HQl Rk 8] 79, 22kl ) 2ol A BRlof ofgt ThAl 7L B8
WS Eole dl FFE vIA Q1T Z3HEQ vk 2219 4 Al &
Zole} F=%t v Qleh, k=3t vl= 7o) 719 EQEE At dElaet 239t
(2012)-2 et/ Fek=0] w3l &31 gk 719 9] ESIE A A4 Ay A
olido] ypehtar, Auel/ 7l Q15=0] E3kHof| &35t vl= 7| o] ESIS A A AH 5
2] Ay A o] o] vrehdthar Huskqit), oefl(2016)-> HHMA SHg oA B
TSNS} 7F2]7F SNS 8- 7o v 2= G of et Aol A gk} wj= Thof]
LBt 23} Aol & ASshleh, AWt/ A 15=0] walHel nl=e] 49 rgeksiar 4
A ] 712 7F SNS 28 7ol B & R F]laL, e/ Aeo) 3k
Q1 gk - A4 B8 sk Al 7Hx|7FSNS &8 o] H & F3
T Ao Ueht, B3t o 3(2012)2 AE] 2 o] thgt Blal 3} Atol A

z

P o] 3 A A HZed Abgo] T B HHE, AGk H11e] 45 o]

e

s
oX,
toh
=)
=)

O

=

o
i

2

LU

»ore

o

o ©o



bt o7

L}qan£w4wq a2 S} el G A
glo2 283t 4= 9k, 71 2.2} FWA(2016)- SNSOIA Q1o]ho] wahA] 2/
%, ) Azra E919] 1] &o] §013 Kol 7} Liehgton, 9loje] FFel uet 2k

9 AAREIE] §oJ3k Hol 7} i AOR Uehleh, olF
3 £812 u]Esto] AAZO] 2loja] Aol w Q1| Ee] YRS Z Aole} AAE) & 4

e

ox,

ole} o] Bkt Axm|xjot 1|5 5 oi duw] Al Zholiz Hrgak Qlo] B w2
o7k Ak}, wheb 44 vlejo] Flz S4o] 9l7|we] n] A A ojefat <l
of ul 5} xjo]of wte} wwhe] Aol 7t 91 Aolet of4e 4= ek, ofefat o] 24 o]

AT 10 71 HOo|AS To|X| ANZS| 28I= S4oi w2t A4 o|cjo] FH= 2V |==
Oftef 3t X10[7t U7 1

ATEZAH 2: 7Y HO|AS HO|X| AMZ2| 28HI= £40| A4 o|Cjof 2=

ro
N
H-|
2
b
i

[_

k2 o= H0|X|2t Ho{ H|O|X| Ztof| OJIHt X{O|7F U=71?

7| To|AS AAZ 217]ol &S Olxl= 2H= E4 2M
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& e A AR AT EAIE S A7) sl 7199 H ol A2l HiRt U
& 4= AR =Ule] 719 F 3= H|olR| 2t Fof HoIAE &kl = o
=9 E2 7de 24 e sigler, 7Y A2 AlEat Mul A Ve s
woto] W o] 2] 7|E o2 Foka ot TR 7 2 7| US (F 1) I o] AA
SFRL

-8 242 w0 ] &f 7l FRI=E A D= Aeko ], 2t 791 9] ol ¥
o2t gk HoJA[o M FRI=E ki, d7toll B8 HlolH = ¢ 7|UT &

© 2 301 1007H,
glojxo] AXZe] HHE 77F A9 o, T2RAS X3sk=

Vividness®] A&, Interactivity 2] A=, Utilitarian®] 45, Hedonic2]

ol 100714 4=

[e)
&7 7199 140071 33

w01 %914,

(Xxl-

2 Aol an)7h amjake] oA m(AA 22 91715) §l Fokrel o Fd= 7A=

A vlal AT, AAES] GH|OIETF FAIR o FofR| = o]k
o] Hge 2avfsly| sl giolg 37172 2 As)s)
717k el =3 = of AR ATt

Al UE

SAot Fobe

S (Mcmilan, 2000), H-E dlo]g&= dFY

o 54 4 7

H 1, H0|AS HHO|X| LIS 2M 7|
ws | 28 | s2Hoxl | N | mRY4 S0l Holxl N | BEHT
: SIRISRIIE | 100 | 1,682,946 Hyundai 100 | 2,155,487
2 | Mz | ommemAm | 100 | 59113 | AMOREPACKFIC | 100 | 62,269
3 FTHEE AR AER| | 100 52,210 | Korea Ginseng Corp. | 100 9,390
4 OGN 100 51,350 OGN Global 100 61,244
""""" 5 ORAJOILFELR 100 | 579,094 Asiana Airlines 100 184,407
,,,,,,,,,,,,,,,,,,, MHIA
6 cGv 100 | 2,684,819 | CGV Cinemas USA | 100 42,589
o ZAESH MS | 100 17,710 Four season 100 | 738,682
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H-2 2018 % 6Hof 5T °4¥X}7}XL016‘} on, 7t 4 8] tisir= 24 |
o] i8] sl 240 A F-HE A Tdke WA o2 o] FojH i (Waters, Burnett,
Lamm, & Lucas, 2009), G A =5 %‘;—0]7] A3f 3t AGA7F Y A EE A
F 3 I SoA ZF gaxof sl Aret 5 g 7Y Flo] i HAAIE AET st ¢
HEFSHA] o2 ARoll Hisl oA 2 5 Al A= 2‘183’5} o 34 7&?&494 Al
L= 3] 7hK(Cohen’s Kappa) & 0|85t AF&513e
Epdel 24 vcjole] HalE 2elze)
A Ao A= 2 A2k ol W
2017). 24 7|2 v do] AAskglaL, |
o= ZAEI, of2eh Y-8 fofshH (&2 :
¥ 719 ol A Ao|(R1Z, o), AUCAIE, Aul2) S 247} efo) Wes &
Hietr, et wlo] 2 slo] <o) | Foha ol Wee] 48
9] 4= o121 W(fan) 4010 o] W 4] W BEH I,
2 7o) S¢) Wl BHlz 5
o] wiseo] 91 Hefolo] Taioic, wA B

oo

)
ol
x
-9,
-
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=2
=)
R
r
o
o2l
T
X,

o
e B
>
ok
iz
FN mﬁ
Q'L
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>
1o qlo

)
Tg
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kv

rﬂFL

FE | Hey Ho| e
Hale AMS | 7|20|L MIE HIHEH0| ZEHE! AEf HIA|X] Swani et al. (2017)
Z2eM | XAFKIE HojL B 5718 202 st A DA ol - ZolZ (2012)
MM | MRHLE OE, ST HY S 225t M HIAIX] Hsin et al. (2017)
=zl =1l T = =

718 }'%Xl SOl ST o=
= 1 Al ’ oM - Znj# (2012
TES | Ml 52 HE ks Al tAIK| I24- &g 2012)
WY | EAR E2 UEN LS 2N 57|15 RLUSHE ME HIAIX] | Akpinar & Berger (2016)
e
N Ol7|= | Ho|AE HIME FHIXO| Z0IQ 4 Colicev et al. (2018)
=T
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He-H 3L GA|
~ | e« RlEtet Yol HES £ YEs| M &bl MulAlA G80
Halc AMS - _ =
(SILHXISAIOE - EHE 2 MEY =& HAIX)
o "2 AANZSE SFH#SIUIRI OE et RXIE HAEHEE XIASHA LML FHE
o2oM Sall #x1717|ZE[Z(10H)E =-LICY
(ACHRISRIZE - Z22M HIAIX)
- G A=A HORISOIA A3T} EoIRZ0| YaEL|CE
HIHA|ZE! - =k [
JREPEI (Of2HHAIE - & = EHI)\I_XI) ) )
o AAIM =77li= LIZHe| AAGEK D SHAISHSHS(A SIS HAIO| #QIAEI - 20 TR
(BILIXISAIIE - &0 REE HAIX)
oA o LA 2 26 X|H H 24 T4 CHL/ QIM-HI2MELE AT FEH QLY
mee (OtAlOHLIEE - ™ ME HIAIX])
aepy | TOIR SR LIS BRS| ARSSIE MRS B TIESOIRY
e (ZAIEA S8 - 28 ATS DA
R IX} B FESRE QIE 7 Sl

o
L%
=l
ol
)
8
k1
4
£
’:?
o
a
O
=3
Q/
flo

o= e o BT , IS
Ao AY 252l W8-S Hddh= 491, 1EA] 2 %‘—?—E (USR-S i%‘ﬂ‘ﬁ
o} ZF WR0] A oAl (3 3) T A, vpAure 2 & At F weql Q7 ®
= AP YE 7|07 Foth 5 lsto] 4SSl

ZEQ 4, 7% 59 e AARIE ALt AR T= S 999
FFHS =Y 5 Jon, Qv o o' veh= A, olg avtE A
o oot E3F 22kl S A3 A8 A= log-linear formulation(Elberse &



4. &1

_—

1) B2l £
2 A= 7709 719= 71l whef flelA 0.2 o] a5 siglth, AA, Hlojak
Ho|x& gl sllof |2t g #lo]A] A - Fstar Qli=A] Bsklet. =4, iEol
2 TR RS 2 FEEo] T A7 IdRIA SISk A, 71919 o] 5o

AIATEIIL 9= HlolEl52] ol 4] 7hs ot ol v, wo] s w027} ke Ate] 2
ol 714 02 )= A gleA] 9] 715 Hhgskaint. Aol 28 dolE = Alx
ofl SARhE 3709] 7193t Al ]lel] SARh= 470 71 o] #olas o)) dl=
+ 1400715 &3l

Ch2-0 2 3k o) 2|9} o o] 2] Zel 2] S5} Q1715 ol Aol 7} Gl=A]
ERls7] sl 7holAlE At e A sk 24 At ds wolA] FHlz=
@0l so|A] Frlzo] vl FEe] ok 177t 2 AR ERH, E3h Zdl=
SoRe WS Aefshar ymA] 54 wpel ZruA, A /-84, Jot
B4, BE A% 50 FHl= SAo] ol M oAl w2 Ao R et 1
] 5) o .

ojefdt Arte F=re] SR VIS B4 eR sh7] v, A=ef Anjxf
= o2 sk o2 wloR|o A TR b AV =TE A e Ao 21g

Jlm

M

. u|2::;u g?f) ~ 312 Ho|x| 01 oIx|
B 2 A | MUK | B | bR
SIHRISAE | 96% 3,760 68,416 1,683,589 20114 4,717,270 2009
pSieSy 122,584 1,594 55,025 20134 10,227 20114
OfZ22f|HAIZ! | 5% 1,238 6,175 60,843 20114 64,086 2009
OfA[OtLfENSE | 62,270 8,862 580,682 20104 186,278 20094
OGN 222 2,600 2,176 53,755 20114 61,360 20124
ZANESH n/a n/a 46,776 20154 790,550 20094
cav 127,143Y 1,509 2,746,888 20114 42,640 20104
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% It} R FEE SAol = An|xte] et A Alo] Ath A 0.2 o ZAE1L Qo]
2 o] e 3H An|A1S tho R Eelx npAeo] A3 A0 Aoz S 4
ol i, o)A

£ g2 Hjo]x] Edl=e} Joi glo] 7] Zelxef Zfo]7}F Lreht
A gkl ol gt A= 7| AR 2] ghol] sl @] AR 23l Fof &
Sl 9=, vl of| A(Hofstede & Bond, 1988) 5}71@%1 azxel =4

W7} =27) wfzell, uAIE A4 Y] %2 5 A9 Afolof| e Etskal Zpol 7} L]
U2 A ow sfAe 4= Q.

Skels
1=
BSe] 7|2 B W U B2 AN S WEE 7% SAI9H

#5, HO|AS B= H|0|X|2 Hoi HO|X| 2= H|w

A 5= (n = 700) 0] (17 = 700) x2(p)
Ue 609 (87 %) 575 (82.1%)
HHCAIS 6.328 (.012)
gle 91 (13%) 125(17.9%)
Ue 108 (15.4%) 82 (11.7%)
ASEIRN 4.117 (.042)
gle 592 (84.6%) 618 (88.3%)
Ue 113 (16.6%) 60 (8.6%)
o2oM 20.380 (.000)
gle 584 (83.4%) 640 (91.4%)
Ue 512 (73.1%) 437 (62.4%)
=Y=9% 18.400 (.000)
gle 188 (26.9%) 263 (37.6%)
Ue 238 (34.0%) 236 (33.7%)
FIEIN] .013(.910)
gle 462 (66.0%) 464 (66.3%)
gle 213 (30.4%) 133 (19%)
R = 295 (42.1%) 514 (73.4%) 156.643 (.000)
= 192 (27.4%) 53 (7.6%)
Ha mj|o|X| o] N g tvalue
sz 700 12.12
Ln (T2 %) 42317
oj 700 11.72
= 700 4.93
LN (217]|=) 7.749%*
oj 700 3.83

*p < .05, **p < 01.



H6 He

10
N
P
ofm
-
Pl
0x
H
il
-
Hr
1=

=2 1 2 3 4 5 6 7 8 9

=7} 1

Ln (Z22| ) [-.015 1

LN (@I7]%) [-.208**| .541** 1

m2oM |- 121%*| 096%*| .197**| 1

AHMISE | —.052*% |—.118%*|—.059**|—.007 1

28N  |-.115%%|—- 133**| 022 068* | .074%*| 1

2ty |-.003 213%*|  258%*| 029 |-.245%*|— 172**| 1

ASEEM |-.054* | 186**| .241**| .693**| .006 .072**| .029 1

Bae M [-.067* |-.120**|-.035 |-.041 .019 201**1—.004  |—.096** 1

*p < .05, **p < 0.

UHAE (F6) o g, 59 i 74]7} 7 ool v 34143 H1d
o) e, b 2 21 G 7e) AL 69302 Ut
o}, 3 3 HEA A 51 W9 VIF(Variance Inflation Factor)E €13 23}
B 19] 92,0642 LERg o, Bdl 29] 98,963 2.2 YERdT, 24bEA Al
S71108 W) 9ot T BA49) So] gl 202 hehgte,

F-‘\i
1o
o~

[e)
'1:'

mkr
u:SE

HE el E4o] ZEl2 Ql7]o] n] Al ke BAlska 512 HoX|eh o] Ho]
%) z¥o] Zfo]7h Ql=A] SRIs] 915 THEAE BARAS AASIT B4 Zuts

QoFsHH (3 7) 1k, W] Edl= B4 whet Q17 e | 2= Gl Zfo] 7} 9l
A Zelshr] Yl w18 A5,

HA Z2RHA(B =050, p=.025)2 BT B = .056, p=.001) FHI= ¢17]
LA 0] Ggo] Q= Aoz ERdTE T2 AL thofst A1) olTlof|A] Zelxo]
21719} B4k of]| FFRS nl A= Q9107 Whel Rl AR AH|Rbo) A R A A%
E Alasto 2 Fel=0] 175 A5AlZ 4= Ath(Aral & Walker, 2011; Dobele,

Lindgreen,, Beverland, Vanhamme, & Van Wijk, 2007; Hinz, Schulze, &

O

¢
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H7 32 At
L= L=TR =1=T) o3
DV: LN (Z0t2 %)

B SE P B SE p B SE p
M= (VS MH|A) | —.019] .083 | .282 | —.029| .083 | .084 | —.028| .087 | .109
;’il Zarog —.045| .107 | .006 | —.029| .107 | .065 | —.030| .108 | .054
LN (Z29 4 .763| .023 | .000 | .744| .024 | .000 | .732| .025 | .000
Z2oM .050| .160 | .025 | .056| .161 | .009 | .111] .233 | .000
gt .056| .062 | .001 .038| .062 | .019 .036| .066 | .038
[ .080| .088 | .000 | .078| .088 | .000 | .080| .129 | .001
ij‘;" Azt 126/ .092 | .000 | .138| .092 | .000 | .140| .124 | .000
Asrig —.004| 159 | .858 | .013| .160 | .571 | —.059| .246 | .088
=22 Als .047| 110 | .005 | .024| .110 | .131 | -.017| .174 | .503
AHoi(BtE = 0/F0i = 1) —.113] .079 | .000 | —.197| .256 | .000
D2+ oo —.056| .335 | .040
AARSE* o404 .007| .080 | .815
N5 784 * 2of —.009| .177 | .778
HEZ| gjarmr olof —.002| 176 | .942
ASTEE AN * 910] .082| 318 | .007
g3 Als * Ao .091| 231 | .048

R? 642 671 673

Adjust R? 640 667 669

Takac, 2011; Schulze et al_, 2014), ESH A7 Bl ZAET] 7H7HS 2126}
= AEE UEhdh= A= (Steuer, 1992), ov|A], ojiywold, M} Fo2 £d
212 (Cho, 1999; Goodrich, 2011), &xH]Z}2] Z|ZFe o
HYE FHE gl ARR AL Ao S 4
Vries et al,, 2012),
TR ZEI= O] A {AR1 F-84( 8 = .080, p=.000)2 (B = 126, p
=.000)%& BF FHl= Q7)o %L;‘éz A Fao] A= Aoz YEit, 78742 Bl
E Fel=7t B =9} Al v 583 AR} 2 QA E UEhl= Ao s



(Barbin et al., 1994) &H|Z}ol|A| FH A 7} & Algho=s] ZRl= Q7| =5 =Y
4 9lct Tl Eo] S Al Ho| 1 AF A 408 EAF, TE A TS H
W5t Holbrook & Hirschman, 1992). A4 n]t]o]& o] &x}o] 4] &

= &A% (enjoyment) 2 2(Lin & Lu, 2011), 2= & A
njtjo] o]-§2to] o] Sg o= ofofA] FHl= 9] Ql7]of FAAQ] P wiA= A
=2 3]]/\—1@— 2 oh;].

SIANEAYSZREA(B = — 004, p=.858)2 ZHl= Q17| o F-2Jgt Ay} b
EFLER] Rt A= Bl 2= o] @A 9l
RO AT ARG FHl=7} 2R HiE B F 5 7S] Oleﬂ Ao
g3t 217] W=l Foka ol S Hlil %71 o H*ﬂﬁ‘# ek, vt

v
W

o o=
Iz
)
I
g
ﬁ'
m
O
NN
N
iV
I
O
o
<
Jlm
O_L.
rlo
rm
lN'
_\L
H
2
1J
_IZi
of
o2k
tlo
=
N
rr

e 59 Wl oigh 24 Blee] 24 a3ks ERIsk] fl8l, A8 718t
o £A5ott, B4 A3t Bl Felx E4do] Zl= 17|of| n]X|= Fgo] ¢lofd
whet xpo] 7} Q)R] BAEIGICE 4 Ak oheat Aok, WA T2 A2 o Hlo]
A Fellz R} gk #|o] 2] ZElZ=o|| A Q17| ol n]X|= FHH A7} AstE]= Ao
2 UERITH B = =056, p=.040). ©]i=7HQIF2] £33 gol# =7l vla)
o] 23R ghato] R A 5o o] o e o] oS ffal el A} sk A
HZo g s Ale 4= et

202 AT AEA(B = .082, p=.007) HAE AS(B = 091, p=.048)

THl= 548 3 HloA |} gof Ho|x] Frll=oA Fel= Q17 A= 344
AL 7R A o2 Uehgth olefRt Aiks w3H4 Zol = siAle 4= Qlrk 4
njtje] §A4+= A7) E S (self-presentation) AT ARE37] Wl&Eo(Van Dijck
2013), AHA19] o] =fub= - B S =713 A58k "thKim & Yang,
2013). 53] &A= A4 9] o]m] A (self-image) 2t B E o|u|X|(brand-image) &
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LT
LEFcke A

Low Z2RA High Z22A Low A& 2H84 High 42284 Low B E A5 High B = A5

AR A|7] = A Fo] Q7] Wliol(Hogg, 2000), HE= A E 7} Qli= 748 27| E 3 9
o e =7A Heh, HiE 24 njro] FHl 2 I A2 HRHES 45 E 7HA]
QAR FElZo] Z3HE HE 415 = Bl 7k S A wsket 4= 9l7] whiE
Al(Brown et al,, 2012), §19 3]3] AJgFo| 2 $h=r ABxpHTE 913 3] 1] AJgFo] W

< FolH H7H Al Uli‘)oﬂ/ﬂ 584 7L FfsHA UERt Zle g siA S

Jﬂ*ﬂol 5—0}& T°ﬂ ] l%%@?ﬂ A= Yol Zrlzof vgf 3h2 2Hl=2] 7
73| ), SRR AT AR AT B E 4150 9 3k TRl o A= o] 2ot
Aol kel Fots 7 Fashs A 0= Uyt vhd o] FHl=9) Zf-ole 42

Stk ESHARE S AA ]?'5,_} A 22 RAHA(F=13.103, p=.000)2 HeHE= A D (F
= 85.761, p= .000) = Qlojefe] Atk go] BAH 2 fojgt Aoz e, o)
At A Ag32) 79 Solat ATF UERA QEHF = 347, p= 550).
whAuko = 587, Heh, Al 2l lvlol] nlAlE 34
H|o]x|2} o] o] A] FEl= Tt F-ofet Ao 7} gls A o= YER, &8 U]EM
A 5 9 ol S i A o] S, 64, AR
o] 419 = o] & - Edk= 58 HeEH(e.g., Swani et al,, 2017; Vries

., 2012) =32 2pedof] Ad}lo] 5 g A1% J Ve 1A= A2z ST = gt



AT SNS Ho] AR o] oo Tt 7} B, dhREe] A3 A 2

= 24 olclolel 45he et vlelols} EAHo] g1, 714 Aol ol

9 TefahA] Saha 2z 719]e] o] AR o] 1| o] A% Fhae] e o

2 AU Y}, Theby £ Aol Hlx Exo] ol7|we ul A e v

o2, 3 ol s} e ool 2| A ol x}ow
d

= 3 , =
= HaiE Fdl= 01715011 CRCR M l e A iqawu} o3t Avl=
71 A A ?éﬁ%mxlw wh, AT HE AS e golgt auir) L

e e R g Y
37} 74 A0 ek, olefst Ak ol A7k 2ulA Ao B8k
o] 7| wl o], 27| 3ER M2 ol et $-2= ot Fo] BE(el: Like)

2 A ol 24 TR vh 2k A, 221 41 571 8.191 BAIA Qe H
to] BHE Fl= Wil HFslth= o E4] &&lo] it o
Sof | S(vries et al,, 2012)> 51, Ao 284, K Fo] Foraeldiad 4=
of nx|= FFS :rLO}Oﬂ o A9 S(Swani et al., 2017)-2 A% EA4Jo w2}
f]lo] Agato] mA|= Ayt 2HE=A] AT ol " B
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U

.

=

0.

oA o2 ABE Wt e :

0] LA S(Vries et al., 2012)2 AJ54
.

g4, ARA 02 4 5 Tefstd ot s AT TefstA) elorc E

291 S(Swani et al,, 2017)-& BHE NEE Tejsiglont AE A S T £

Hai] 9kThs B o] A, olol i el A )2 el A FasiA e

HYE FElxo) 6015S B3HA 02 Tefshe], Ho] sk FElE AT A EE A5

oA}, ol B 712 A1 Aol vhell Bl EEl= aolu A8 aol5e) fal
: ek o] £4] glo] ow

Q7% of njz|= FIFS H] W5k E]—‘— NEES quo] °‘E‘r ]5 2] =(Lin et al.
]_

]z
2017)0] &4, A-84%

9_1..
ok
=
=
re
i?l
e
iR
o,
ol
_\_
o
O
é
£
EI
i‘l
i)
2y
il
o
S
ok
o

Aot ol2d debs
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HlE Tz Hero] dlo] 7k Aol S AETHs o] 24 Falo] gtk

3) A2 A

EATE e ge AlAPGOl SITF. 3, ERW AT TS 7110] Hol sk 2
A=

" Q17| =8 ol o] FHA Eurh Yok wrebd AY AR 24 v
T S
2 PAE SRR YA Y 4 UES olnl ek FYN 52 Bl o
o} 53] o] 7hEe Fhuiret g FHIE WAL melste] 2ul4he] FHIx
H@e ol ek

£, TER AN B0 PR 747t Fasihs Al gtk =2

WAl e ek, -84 So) Aur 717 2ez Qlylwe] 244 ATl e %
3t 702 Uelgtt), 44 ulto] f4% 7]1e] Al that 448 YRE AT &
& dous B718 7T Sk, wheh @714 Buprh et TR AR 4]
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. 710 -2t AT} Q= Aoz veERdTE AA bt 34
L 71?3Q ¥ %OPQEFHHL”HXF—QWE Lok vl ofolt), wheba FEl=

O ThEFE AT AREAE T ol ] AR dake 1] 4= Qlrks AxRdo] Ak,

o
o
ox,
Mo
H
a,
lN‘
ro



AR, A Ak 512 Hlo] x|} o] Hlo]x|o] Zell 2o ke th2 o
of FHEH= AV Al B Rk, 82 HolX] Zelzo] 4 mruio] bt o] 7
ol A s} 7 Leron] ool solxol A AEatg A3 HAE 4157} Q17 w0
A w7} Qs A0 el wheba AR 2 Hol Kol Ermy
Aere vt 2us) Alseli, 9ol HolA|oAE 7T AET 4 Qi ZHRE A
Ao} gk,

o2 Sof = 7]9] F ohlohtEEE il AR e S} A ma A ol
W5t S o] A% so]A] ez 23] 42191k o4, 2007] o]4ke] Fot, B
oo 1} 2ol 7} o] X wh, o] o] A Ho]X|o] - mzmA o]
E Foj7h 2zt Holgieh, Eat 20181 APAEAE SrAtehlS 245t el
A7l EAJ] A Aol SR 7ke] 7)ol 2el2g o) Auxjol AEA ©
oArt, w2 el o] g2 247)0] THo, Fol BelZo] BT 4 45172 o]
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o] ZJof| A & ZE = 1400702 =E&5}0] \
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A U el s el 0
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AlA, & A= 7199 wo| a5 w0 4] 7| =8 #HF F5 MR siA, Hojx
9] AL 7140l A= olojAl=
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232 (2012). AlEtdt 23t o 71 ESE Q] ARUACIA 332 F R g2

x]—O]. Z-T 9 9235, 438~467.

H23H(2015). SNS(AEU|EQIZLAHIA) o850 W o| 8 e A KISDISTAT REPORT, 7~12,

HPS - A4 (2016). SNS o|A1<] dof 7F 34 zfo] A+t 6 7 fdo1E TR, b1/ gg#
gFoi% 148 3%, 165~170.

Hhd - o]l (2006), 21 Al aTte] FIRS v]x]= f o] At vl w5tz
31972 358 63, 1617~1647.

QoA (2012). S22 AU|ABHE O] g oA 2] ol 3 Bl m Ak FAFL] 67 A%
SRR FFZFTEHTE 14235, 100~138,

ol23] - ¥ (2010). SoARUE oA 2l AR 23] Frof] RS Xz 2319
A, YEHHRFA A7 168 3E, 215~238.

o5 - ¥ (2019a). aAw|tjo] FHEko] BRHEXARE wi7iste] 719 d el viX]= %

A|E2 AH| 28] ZJo| et 48 3F, 653~681.

AZAT, FY

_Lu

5t

o
qual

e

o1 - 4 (2019b), 22}el w3 el B4o] Lefel T BTl vlA|s A £
—EELUJ—F, 22823, 57~78,

o) - 81 (20190), A7 221 £ 0] Tl L VIR Aol 254 W §9182)
of Bt A, YHUYAGA T 74 198 15, 39~63,

olF¢ - B (2019d). 22l F+41o] FhliEe] wlA|= G|t olet E5n| T ojof 24
BINE FHOR Information Systems Review, 217 23, 20~50,

o4 - MFH (20190), AHulclolE Ba TH AR A wulel MR EY] RARIE B4

o7 ofAEHE] A 248 25, 19~35,

ol&Al - AmF (2012), FHAIE AU Aol ez A 9] 7] o]k mo] 4] o] Y EE:
A, Fazerels, 23U 2%, 3155,

olefRl (2016). HHIY oA = SNS R8T FFEaQlof ket 3hn] ThH|w A, e-5/
R AG7Z 178 43, 195~200,

g7 - 2P (2018). QRAHIAFES] 2Rl xS JREE viRle AR 540
UL B4, 470774 36 35, 41~48,

P - AR (2013). 7199] WA AU Aol e RA S SNS: g1 ZF 2 7Y )

o2t Wwo| X 0] -8 24, FZEFA 24W 4%, 143~178,

7| To|AS AAZ 217]ol &S Olxl= 2H= E4 2M

29



30

Akpinar, E., & Berger, J. (2017). Valuable virality, Journal of Marketing Research, 54(2),
318~330.

Ashley, C., & Tuten, T. (2015). Creative strategies in social media marketing: An
exploratory study of branded social content and consumer engagement,
Psychology & Marketing, 32(1), 15~ 27.

Barbin, B, J., Darden, W. R., & Griffin, M, (1994), Work and/or fun: Measuring hedonic
and utilitarian shopping value. Journal of Consumer Research, 20(4), 644~ 650,

Berthon, P, R, Pitt, L. F., Plangger, K., & Shapiro, D, (2012). Marketing meets Web 2.0,
social media, and creative consumers: Implications for international marketing
strategy. Business Horizons, 55(3), 261~ 271,

Brown, B, P., Zablah, A, R., Bellenger, D. N,, & Donthu, N, (2012), What factors
influence buying center brand sensitivity?. Industrial Marketing Management,
41(3), 508~ 520,

Cho, C. H. (1999). How advertising works on the WWW: Modified elaboration
likelthood model. journal of Current Issues & Research in Advertising, 21(1), 34~50.

Correa, T., Hinsley, A, W., & Zuniga, H. G. (2010). Who interactson the web?: The
intersection of users’ personality and social Media use. Computers in Human
Behavior, 26(2), 247~ 253

Chui, M., et al. (2013). Ten IT enabled business trends for the decade ahead-updated
research, McKinsey Global Institute Report, May, 2013,

Colicev, A., Malshe, A., Pauwels, K., & O'Connor, P, (2018), Improving consumer
mindset metrics and shareholder value through social media: The different roles
of owned and earned media. Journal of Marketing, 82(1), 37 ~ 50,

De Vries, L., Gensler, S., & Leeflang, P. S. H. (2012). Popularity of brand posts on brand
fan pages: An investigation of the effects of social media marketing. journal of
Interactive Marketing, 26, 83~91.

Ding, C., Cheng, H. K., Duan, Y., & Jin, Y. (2017). The power of the “like” button: The
impact of social media on box office. Decision Support Systems, 94, 77 ~ 84,

Dobele, A., Lindgreen, A., Beverland, M., Vanhamme, J., & Van Wijk, R. (2007). Why
pass on viral messages? Because they connect emotionally. Business Horizons,
50(4), 291~ 304.

Fortin, D. R., & Dholakia, R, R. (2005). Interactivity and vividness effects on social
presence and involvement with a web-based advertisement. Journal of Business
Research, 58(3), 387 ~ 390,

Elberse, A., & Eliashberg, J. (2003). Demand and supply dynamics for sequentially

released products in international markets: The case of motion pictures,
Marketing Science, 22(3), 329 ~354.



Frazer, C. F. (1983). Creative strategy: A management perspective. journal of Advertising,
12(4), 36~ 41,

Goodrich, K, (2011). Anarchy of effects? Exploring attention to online advertising and
multiple outcomes. Psychology & marketing, 28(4), 417 ~ 440,

Hall, E., T. (1976). Beyond culture. NY: Anchor Press,

Hofstede, G, (1980). Culture’s consequences: International differences inwork-related
values. Beverly Hills, CA: Sage.

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic
word-of-mouth via consumer-opinion platforms: What motivates consumers to
articulate themselves on the intemet?. journal of Interactive Marketing, 18(1), 38~
52,

Hofstede, G., & Bond, M. H. (1988). The Confucius connection: From cultural roots to
economic growth. Organizational Dynamics, 16(4), 5~ 21

Hofstede, G. (1991). Cultures and Organizations: Software of the mind. NY:
McGraw-Hill,

Hogg, M. K., Cox, A. J., & Keeling, K. (2000). The impact of self-monitoring on image
congruence and product/brand evaluation. European jJournal of Marketing,

34(5/6), 641 ~667.

Holbrook, M. B., & Hirschman, E. C. (1982). The experiential aspects of consumption:
Consumer fantasies, feelings, and fun. Journal of Consumer Research, 9(2), 132
~140.

Hinz, O., Schulze, C., & Takac, C. (2014). New product adoption in social networks:
Why direction matters. Journal of Business Research, 67(1), 2836~ 2844,

Jeong, H. J., & Kwon, K. N. (2012). The effectiveness of two online persuasion claims:
Limited product availability and product popularity. Journal of Promotion
Management, 18(1), 83~99.

Kacholia, V. (2013). News feed FYI: Showing more high quality content, Facebook for
Business.

Kim, C., & Yang, S. U. (2017). Like, comment, and share on Facebook: How each
behavior differs from the other. Public Relations Review, 43(2), 441 ~ 449,

Kim, Y., Y., & Gudykunst, W, B. (1988). Theories in intercultural communication. CA:
Sage.

Kumar, V. (2015). Evolution of marketing as a discipline: What has happened and what
to look out for. journal of Marketing, 79(1), 1~9.

Kumar, V., & Mirchandani, R, (2012). Increasing the ROI of social media marketing.
MIT Sloan Management Review, 54(1), 55~ 01,

7| To|AS AAZ 217]ol &S Olxl= 2H= E4 2M



32

Laskey, H. A., Day, E., & Crask, M. R. (1989). Typology of main message strategies for
television commercials. Journal of Advertising, 18(1), 36 ~41.

Lin, H. C., Swarna, H., & Bruning, P. F. (2017). Taking a global view on brand post
popularity: Six social media brand post practices for global markets, Business
Horizons, 60(5), 621 ~ 633,

Liu, Y. (2006). Word of mouth for movies: Its dynamics and impact on box office
revenue. journal of Marketing, 70(3), 74~ 89.

Liu, Y., & Shrum, L, J. (2002), What is interactivity and is it always such a good thing?
Implications of definition, person, and situation for the influence of interactivity
on advertising effectiveness. Journal of Advertising, 31(4), 53~ 04.

Lovett, M. J., Peres, R., & Shachar, R. (2013). On brands and word of mouth. Journal of
Marketing Research, 50(4), 427 ~ 444,

McMillan, S. J. (2000), The microscope and the moving target: The challenge of
applying content analysis to the World Wide Web. Jjournalism & Mass
Communication Quarterly, 77(1), 80~ 98,

Lin, K. Y., & Lu, H. P. (2011). Why people use social networking sites: An empirical
study integrating network externalities and motivation theory. Computers in
Human Behavior, 27(3), 1152~1161.

McCort, D, J., & Malhotra, N, K, (1993). Culture and consumer behavior: toward an
understanding of cross-cultural consumer behavior in international marketing.
Journal of International Consumer Marketing, 6(2), 91~127.

Mooji, M. K. (1998). Global marketing and advertising: Understanding cultural
paradoxes. Thousand Oaks, Calif: Sage Publications,

Miracle, G. E., Yeol Chang, K., & Taylor, C. R. (1992). Culture and advertising
executions: A comparison of selected characteristics of Korean and US television
commercials, International Marketing Review, 9(4).

Muntinga, D. G., Moorman, M., & Smit, E. G, (2011), Introducing COBRAs: Exploring
motivations for brand-related social media use. International Journal of
Advertising, 30(1), 13~ 46,

Piolat, A., Olive, T., & Kellogg, R. T. (2005). Cognitive effort during note taking,
Applied Cognitive Psychology, 19(3), 291~ 312,

Rapp, A., Beitelspacher, L. S., Grewal, D., & Hughes, D. E. (2013). Understanding
social media effects across seller, retailer, and consumer interactions. Journal of
the Academy of Marketing Science, 41(5), 547 ~ 500,

Samovar, L, A,, Porter, R, E,, & Stefani, L, A, (2000). Communication between cultures
(3rd Edition). Beijing: Foreign Language Teaching and Research Press.



Sabate, F., Berbegal-Mirabent, J., Caflabate, A., & Lebherz, P. R. (2014). Factors
influencing popularity of branded content in Facebook fan pages. European
Management Journal, 32(6), 1001 ~ 1011,

Saboo, A, R., Kumar, V., & Ramani, G, (2016), Evaluating the impact of social media
activities on human brand sales. International Journal of Research in Marketing,
33(3), 524~ 541,

Schultz, C. D. (2017). Proposing to your fans: Which brand post characteristics drive
consumer engagement activities on social media brand pages?. Electronic,
Commerce Research and Applications, 26, 23~ 34,

Schulze, C., Scholer, L., & Skiera, B, (2014). Not all fun and games: Viral marketing for
utilitarian products. Journal of Marketing, 78(1), 1~19.

Singh, V. K., Jain, R., & Kankanhalli, M. (2011). Mechanism design for incentivizing
social media contributions. In S. C, H. Hoi (Ed.), Social media modeling and
computing (pp. 121~143). London: Springer.

Socialbakers (2013). Facebook statistics, Retrieved from
https://www _socialbakers. com/blog/1561-cutting-through-the-crowds-on-faceb
ook-news-feeds

Soares, A, M., Farhangmehr, M., & Shoham, A, (2007). Hofstede’s dimensions of culture
in international marketing studies. Journal of Business Research, 60(3), 277 ~ 284,

Stafford, M., Kilburn,A., & Allen, C. (2005). The useof pricing information in service
advertisements: A comparison of retail versus professional services. Services
Marketing Quarterly, 27(1),1~22.

Steuer, J. (1992). Defining virtual reality: Dimensions determining telepresence. Journal
of Communication, 42(4), 73~ 93,

Swani, K., & Milne, G. R. (2017). Evaluating Facebook brand content popularity for
service versus goods offerings. journal of Business Research, 79, 123~133.

Swani, K., Milne, G. R., Brown, B, P, Assaf, A, G., & Donthu, N, (2017). What messages
to post? Evaluating the popularity of social media communications in business
versus consumer markets. Industrial Marketing Management, 62,77 ~87.

Tafesse, W. (2015). Content strategies and audience response on Facebook brand
pages. Marketing Intelligence & Planning, 33(0), 927 ~ 943,

Tang, L. (2017). Mine your customers or mine your business: The moderating role of
culture in online word-of-mouth reviews. Journal of International Marketing,
25(2), 88~ 110,

Tuten, T, L., & Solomon, M. R. (2013). Social media marketing. California: Sage.

7| To|AS AAZ 217]ol &S Olxl= 2H= E4 2M

33



34

Tirunillai, S., & Tellis, G. J. (2012). Does chatter really matter? Dynamics of user-generated
content and stock performance. Marketing Science, 31(2), 198 ~ 215,

Van Dijck, J. (2013). ‘You have one identity: performing the self on Facebook and
LinkedIn, Media. Culture & Society, 35(2), 199 ~ 215,

Wallace, E., Buil, 1., de Chernatony, L., & Hogan, M, (2014). Who “likes” you--- and
why? A typology of facebook fans: From “fan’-atics and self-expressives to
utilitarians and authentics. Journal of Advertising Research, 54(1), 92~ 109.

Waters, R. D., Burnett, E., Lamm, A, , & Lucas, J. (2009), Engaging stakeholders through
social networking: How nonprofit organizations are using Facebook. Public
Relations Review, 35(2), 102~ 106,

Yen, C, L. A., & Tang, C. H, H. (2015). Hotel attribute performance, eWOM motivations,
and media choice. International Journal of Hospitality Management, 46,79 ~ 88,

i

ZET: 2019 18 22¢ o HAKY: 2019 62 10 © AXHEFEY: 20194 6& 17



Contents Characteristics Influencing
Popularity of Company Facebook
Posting

Comparison of Korean and English Pages

Lee, Jungwon
Student in Ph. D, Program, Department of Corporate Management, Korea University

Kim, Ohsung
Student in Ph. D, Program, Department of Corporate Management, Korea University

Lee, Yunhye
Student in Ph. D, Program, Department of Corporate Management, Korea University

Kim, Sujung
Master's Course, Department of Corporate Management, Korea University

Park, Cheol
Professor, College of Global Business, Korea University

Jung, Okkyung
Ph. D. Candidate, Department of Corporate Management, Korea University

In recent years, social media has been actively utilized as a marketing tool as a result
of the development of IT services and the popularization of mobile, and the academic
world is also focusing on content strategies to increase corporate popularity in social
media environments. However, research that comprehensively analyzes the various
variables reported in the prior study is limited. Social media is also an important tool
for global marketing strategies, but research into the effects of cultural moderate is
very small. For this, this study will look at the characteristics of content that affect the
popularity of Facebook's postings by global companies and see how the content
characteristics affect the popularity of postings. In addition, by analyzing the
comparison between Korean and English pages, it presents some suggestions for
global companies to improve their marketing outcomes. For the analysis, 1,400 pieces
of Korean and English Facebook contents of seven Korean global companies were
collected to examine the impact of content characteristics on the popularity of
contents. Multiple regression analysis shows that the content characteristics that
affect Facebook’s popularity are promotion, vividness, utilitarian, and hedonic, and
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that promotion, Interactivity and brand cue are moderated by page language. Based on
this analysis, we discussed the cultural differences between consumers in Korea and
English-speaking countries, and provided some suggestions to improve the content
outcomes of global companies.

KEY WORDS Socialmedia ¢ Facebook  Korean ¢ English ¢ Content characteristic
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