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Figure 1. Five pictorial cigarette warning labels used in this study
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Table 1. Results from multiple regression(stepwise input) analysis of RQ2 (the effect of five types of emotional response

on stop-smoking intention)

unstd. std.
Step Independent variables t P F R?
B errors B
1 Response efficacy .605 .078 .545 7.709 .000 59.431** 297
Response efficacy 533 .082 480 6.462 .000
2 33.836** .326
Guilty feeling related to others 190 .077 183 2.469 .015
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Table 2. Hierarchical regression analyses for the interaction effect of fear and smoking period on stop-smoking intention

Dependent variable: Stop-smoking intention

Model 1 Model 2 Model 3
B t B t B t
Gender .059 701 .028 .362 .032 405
Age 156 1.804 .356 3.055* .359 3.068*
Number of cigarette per day —.120 —1.394 —.015 —.184 —-.011 —.129
e Fear 337 4.260** .347 4.292**
Smoking period —.370 —3.044* —.384 —-3.101*
Fear * Smoking period .050 626
F 1.645 6.533** 5.486**
Fchange 13.425%** .392
R? .034 193 159
R? change 158 .002

Note. The numerical values of 8 mean standardized regression weights.

*p < .01.**p < .001.
IVs: Independent variables

Table 3. Hierarchical regression analyses for the interaction effect of disgust and smoking period on stop-smoking

intention

Dependent variable: Stop-smoking intention

Model 1 Model 2 Model 3
B t B t B t
Gender .059 701 .064 .798 .065 .804
Age 156 1.804 432 3.581** 430 3.538*
Number of cigarette per day -.120 -1.394 —.005 —.055 —-.007 —-.079
s Disgust 219 2.680* 221 2.679*
Smoking period —.385 —3.048* —.382 —3.002*
Disgust * Smoking period -018 -.223
F 1.645 4.134* 3.430*
Fchange 7.634* .050
R? .034 131 131
R? change .097 .000

Note. The numerical values of 8 mean standardized regression weights.

*p < .01.**p < .001.
IVs: Independent variables
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Table 4. Hierarchical regression analyses for the interaction effect of response efficacy and smoking period on
stop-smoking intention

Dependent variable: Stop-smoking intention
Model 1 Model 2 Model 3
B t B t B t
Gender .059 .701 .070 1.001 .073 1.044
Age .156 1.804 .255 2.399* .256 2.405
Number of cigarette per day —.120 —1.394 —.080 —1.070 -.078 -1.039
Vs Response efficacy 521 7.375*%* 521 7.367%*
Smoking period —.265 —2.408* —.266 —2.420*
F 1.645 14.461** 12.167**
Fchange 32.565** .803
R? .034 345 349
R? change 311 .004

Note. The numerical values of 3 mean standardized regression weights.
*p < .01.**p < .001.
IVs: Independent variables
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Table 5. Hierarchical regression analyses for the interaction effect of guilty feeling related to myself and smoking period

on stop-smoking intention

Dependent variable: Stop-smoking intention
Model 1 Model 2 Model 3
B t B t B t
Gender .059 .701 .054 .692 .049 .625
Age 156 1.804 373 3.173* .398 3.398*
Number of cigarette per day —.120 —1.394 —.034 —.405 —.039 —.462
e GFM .300 3.809** .303 3.889**
Smoking period —.366 —2.977* —.393 —3.208*
GFM * Smoking period —.149 -1.916
F 1.645 5.737** 5.485**
Fchange 11.502** 3.670
R? .034 173 .195
R? change 139 .022
Note. The numerical values of 8 mean standardized regression weights.
*p< .01. **p< .001.
IVs: Independent variables, GFM: Guilty feeling related to myself
FFe F= 22 veipter 54 7Rk =4 ARl I F= AR UK B us asy
Olwof FAQ] JIFS F= A= VEFITH B 9 =.521, p < .001; Bga i =—.265 p <
#=.219, p < .01; Bgarm =—.385 p < .01), SHARE ShA] = W O] Aue} mbriA| = 35k
.01). SPARE 3EAR = o] Ao A2 el AR 7 ] oA 3 Qo froulet
oo frojuiet FF= vIAA] g A= Ue JFE vAA Se AR UERATH(Table 4)
WTH(Table 3) =), F=x).
uhS BT A 7] 9T B cheo tjel 2 ARIA ARl 22
1A B4 H50] JFES WA RANE 2191 A7) 22 B el R = 7gH
2EAIR IFNEAIEH S4e TARE W, v s ATASS A ESIT 19 Al e B
A FA Ve B o] folulat G oulat GRS A BYL, 29AelAE 2]
2 WA AR veptthAwe (5, 137) AW = 300, p < 00DTFA 7K B =
32,505, p < .001], & 71Xk 54 o] F —.360, p < .01 2=l Fofulet Y=
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Table 6. Hierarchical regression analyses for the interaction effect of guilty feeling related to others and smoking period
on stop-smoking intention

Dependent variable: Stop-smoking intention
Variables Model 1 Model 2 Model 3
B t B t B t
Gender .059 .701 .049 627 .046 .595
Age .156 1.804 .399 3.452* 406 3.504*
Number of cigarette per day —.120 —1.394 —.009 —.106 —-.011 —.133
e GFO .342 4.422** .341 4.398**
Smoking period —.358 —2.961* —.375 —3.064*
GFO * Smoking period —.072 —.926
F 1.645 6.841** 5.837**
Fchange 14.167** .857
R? .034 .200 .205

R? change 166 .005

Note. The numerical values of 8 mean standardized regression weights.
*p < .01.**p < .001.
IVs: Independent variables, GFO: Guilty feeling related to others
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This study examined how the effect of smokers’ diverse emotional responses to graphic
cigarette warning label on their quitting intention differ in terms of their smoking experience
period. The results showed that all types of felt emotions from the warning labels affected
stop-smoking intention. Specifically, ‘response efficacy’ and ‘feeling of guilt related to others’
toward the warning labels played a role as significantly powerful predictors of quitting
intention. Second, the smokers with less smoking experiences are more likely to show
stop-smoking intention when feeling emotions from the cigarette warning labels. However,
this study found no moderated effect of smoking experience period between the felt emotions

from warning labels and stop-smoking intention.
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