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St} (Rucker & Galinsky 2013),
Hlof it 7]& A5 F 53] FA

E
I B B Al A2 ke o] Ko

rfl

£
zl_t‘

(Friesen, Kay, Eibach, & Galinsky 2014;
Kay, Whitson, Gaucher, & Galisky 2009),

olfet F71= SAloll diet S =2 4njAt

2 sl AAMol Ut AFolt YEY B4
& Aejsi) whEe, oleld 4l B9 Fu
Axjet HEo| et A2tg SRt S A

o]th(Cutright 2012). o]&3t W42 B
2225 F Y AA Aol FxsbE e
K s

Sl &3 EAZ FHTFo=A 4
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A1z} oh= Aoletal a4 Ech(Friesen et al.
2014; Kay & Eibach 2013; Kay et al, 2008,
2009), L2y H[AREE Wit kel aHl®
T FAOl teh HAdS de Aer B, &
< 2t w2l Eugel et SAl

QARG 2BAEo] H thRt 79
S.(variety seeking)d}=

o]tH(Levav & Zhu 2009), o]|&|st Hr
Ll BAE FPLE 2047} 4
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%] i
2 4 QuhKim & Drolet 2003; Markus
Schwartz 2010).

B AT o]Heh F A #HA O] A 4]
7} A2 78Rl Jid ol Etekal, &

O FAO Hgt fES =7 auHAEeAl ¢

of
2

A2 2 AaAAFE 2Ys Aleska
Aol FEBHATE =21#Ql A ] Jle Al
7 52 dEAQ A met 2e S0
ARFE el d2l Hed &2 W2 SAE A4
o AHAR shofg FAA dFell 3l didell
FoE AT sz AEA asERt ofyzt
214 A E Algdth(Cutright 2012). ©

=
= Apalo] Aeldt 4 ol guTt o Be A

5o g 79 WFS AT 24}
S

gk oby el =d 2%t E¢ (anxiety) = 4
AA 2L 7152 5= Ao|th(Cutright 2012).
ESF AlRRE SRt A 52 Aol digt ¢




2] At (Levay & Zhu
2009). &, H24 vbd=E Qs =AX= 4l
3

] BHES 7714} = B0t AeE

sk Zolt,
AR ) wah v A ARE A
o8 B i Aol 1 A4 BAE

B3| = Aof 3t Yt AR e A& Rucker &
Galinsky 2013 &%), &, iXﬂ-‘é— HALS| % T+
W= AR AEAA, A TS 7 AlE=

deexn FA Ade LWlL A‘ﬂlZPOI 4
BA o R o5 HAToY k= Aot 11

=)
SL'
|o

U olefat Al BEAOE Aeld Bu
& FLAIE 7158 7T Gk, v &
A3 AL 71 Aol ohlet BHekE,
WHoE Yod SRS AANAZ 4 Gt
Pa EG FA AY] it wA Au)o 4
S 5 e AOR YT 4 gk o) BF
871 913 B4 B} A Gl AF T
ek ghow o 71317} Afekd 4 siet et

SAlOl Het HES =2 AnREo Al AAA
s U 5 Qe B e AlS e
FRetaAl ek, ghef & A FHYE F
ARS PG 2nAEo] A4 EAHFS
ujslr] 9t = F7h Al 24 sl |
o, W2 SAte 2rle aHAEe] w2
sAIE =7l vAEEY T JES
o Aeg Aoy, s A&l Hgt e 2
o717 Al AlRbol ZhaL, ) Ao
sl o w2 2AlE =2 Alolzhal o4kl

SHZE theh HYABI2M Slay HAX] gt

2. OIEX| i Th 4%
1) EX|Zol THOH QI BALAH| o2
Mo] ol éﬂ% 2] 9% 52 9%

9_]/5]% Exﬂﬂ feeling of control)©

Jgka shct
(Averill 1973). EA|7o] Ateke] ehgo] Z 43t
olf= AA| FA 7Hs oHel AEglo] BAIE

itk Wi A4 AduosE AR F4)
S YAPS Wt SAE ABE AL 5 9

7] W &o]tH(Langer 1975), wWatA =49 o

A A AT B, T B AHAlo]
Aok i Wk 4 glhn W WL

, 5

457} FORAH (A EE FOI2: Ajzen 1991),
IEE © Z45lH(Glass et al, 1973), 2EH|
A9} - 7o] Wil (Abramson, Seligman, &
Teasdale 1978; Averill 1973), 4¢f thgt W=
7} =tHRodin 1986; Thompson & Spacapan
1991), W2 @2 30 FAE A4t
AL T Aol digt Sl at Ak ¢l

ol Hiet A= Sfn|etth(Kay et al. 2009).
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SAlgto] olATh 2 AREL o] 1
Y wolSol|uTit BRstug s e
& gt ofof tigt A= Hest £ v
g w3l 4z olRojRt HA A
(compensatory control)o] that Al2jst E& o
e, ve BAE L7 ARES A4 9T
HES|9 FH BA4L Uskn o] At
L oue 0, 40 9 ALY A
SHCH(Kay et al, 2008), E3t A2} HE o
gt &= AR Higt A S (Friesen et al,

2014)9} ZAFAZ] 01 FA oL ] Alo] Tt we
S 271078 (Kay & Bibach 2013), Al4|2i
ZA3}A] k= 7HAFO] JFzIAo] A skt |l
Al gtcH(Whitson & Galinsky 2008). o] &gt
B AL AAZE A AgHorder and
structure)& 4ot HAEAY AL ot
Ao|tiKay & Eibach, 2013; Kay et al. 2008,
2009). UHAY ZF oAM= axH|AFEo] 4] A
F& Tl FAE AEstaAsh Hidan]o
FESH, SAIERE ofy e}, Ao, utgf 5 7
A 8%t 54 7ol 2HEUS w ol
Hebshy] fRt BAoR PeA= A
B8 Sujshe 1A AUt B S By
= WokZ ¢t #opo]7|: sttHRucker &
Galinsky 2013), 18|\ ulA g E&lof A et
Ue 24 &H] dts 2389 54 da +
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H

ol AE 7Y A F85ke Aol =
ol sl o] ARlol, oA 4lest
A E AgE NddE AEskE A+
© P53 FHolt, 53], Aot AF &2 JJrTJ
Aol gt Bkl vs)] B4 4 L]r

g HAdaH] At 2 501 Cutright

Aol s AFE L ot o4l o

L BEg Aol

w2 AT F 53 SAGY 20 A
23k 2n|ApSo] Hol BAF Aulol] that
Fol 4 urE Al vol w2, BA| HEo| g
A o] Hi Av] 4L F FRE
Heh, SA, AR ABS ALt 2nlAE
& A7} Q= AFoILt 2 B (e]: bl
7ol A, Hak AAdel A o, &
Aol oy )& HEsH HrkCutright

srobdl EAI7fe] 5

st ZAo|th(Cutright 2012; Kay & Eibach
2013; Kay et al, 2008, 2009), ", ZEA47
o] AgL uefet ddlof digt M (variety
seeking) ® YEY7| %= 3t} Levav and Zhu
(2009)= &< == s A5 FA AleF
= 27 2HAEo] 3R o2 AnApE
O ot A8 sk 2lS Hojolnh A
Ve AFALE AAoAA A5 Foist

= sk Aoz dEA
(Kim & Drolet 2003; Markus & Schwartz
2010). ETH AE i Telot A Bt
2 del Aol ZHE QT Inesi et al.
(2011)9] Aol w2 AlEs 4 Qe {49
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of thet A2, o5 7Hs/dell tigt A%, o
gl et S, 29l nhEolgte 47k &
HoZ eEldthH(Roets & Van Hiel 2007;
Roets et al. 2006). whefA] ALt Ao ot

Furo] QX BIAUHE FolFl AL of

U 13517 BEAT 222 Ut 4

Aud e AXH BIHALE Folzct
BB AA] BE G Bl A

Pt QXE FAB GAH, BEUT Y

HRINE AulAEo] HeH BHTS A

517] $la) 4o thote M) $Is) Hast

1

A o] A THBettman, Luce, & Payne 1998),
2HAES Y& Ago] SRE Fo|e AgE
Ghkst Aol E713 OHES W mto| A1

% 33l(post—choice regret)E
(Zeelenberg 1999). 7|& A=

2 A 7HA] 2Ho|A Av|AE0] A" &
52 2SS 9 gA =2da Rast
o A, U B AE dete] Foid
BET AT OR s HF A g
o mjH =7} thE tiehEol s "olx|7] wii
o E9FEE “-7ZItk(choice overload; Iyengar
& Lepper 2000). B4, XAt Eof Aeist
b5 Z7)8E diokEol ofzke FAsH
wof Hel 2o 273k tietS 2357 ¢ miy
qow ks ek of2e A= Tt
(option attachment; Carmon, Wertenbroch,
& Zeelenberg 2003). Alx], 1dh 4~ gl= HAY

2Rl Atol| ek AdEQl A-p-olle Aol et
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Aoz Qs A4 EHE =714 "ot
(Botti & McGill 2006), Gu, Botti, & Faro
(2013)= A8} 3 Mee ojetat =73 isk=

of thgh ¢ o4} F714Ql vl E AWFE= @
AFe Mel ZZ(choice closure)o|gt= 7y o

2) HAIERZAMO| AN A7

3| AA] AT (scarcity appeal)«= T}
= T 7187 ARPARE A 2 s/l
£4S A2eo] BolE ZAGHE B2 7)Y
2 e QA5 BHS Wolgthe.g,
Cialdini 2008). e} 7|2 AT 344 4
F7h AEe] B 7 kol vAE 9
(A1 Hrg 2 2014; 9 2009; Cialdini
2008; Jung & Kellaris 2004; Lynn 1992), &
S| 2B A A FEA JpA e v A= 9
(HR-&4, ©o]Al4fF, AE|E 2004; Brannon &
Block 2001), 4~%3H g ARty W49 v
Zpo) (o] AR} A4 2016; Aggarwal, Jun, &
Huh 2011; Gierl, Plantsch, & Schweidler
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]
D
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]
[oN
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~
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®
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A A o] W FAIE AtEe] 9l
= 42 A7)8hH(Levay & Zhu 2009), S

SAE AR anjakEe] &A% I9skalzt

St= 5715 H dASHA =2 ZolEw

71815 275k Aol ¥ 2 oge= =2 A

0.2 Akt 4 o}, ol5L Blak 278 A
soka PojE E7)5He AES o) Hrks A
SoA Ao &g AF B o) 23E e
7hs Aol ), W, 2 A A4lo] Ust
L2 BAT 4 glek 2w gloiA] ofo] uf
o oOAARE B 5 Uk B BAZ AL
AH|REE 8|24 oA Ao ek 7]8] 44l
o dhal MAshA e Aelme Bk B
Azl o) ek FRHOE Pk b

7R 1 BT FH S0l Ciet SME WA Xizfet 4]
E2 sled A7E AEet 21 oS0l tell 4 =

oz Foreh Ao,

7}A] WAl o g ASE il Qltk(Aggarwal et al,
2011; Gierl et al, 2008), T2} & 7}] HHA]
[e)

B% 3EHoE 2 7 /187 Ak 4 9)
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| O3t o) Aol Mg FAstid 5

flo
of f
=2
Moy 4
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Q& Zoltt &, olz|z
3191 A % shitel ko] 7k % )
E4L HY 02 distanields
2010; Roets & Val Hiel 2007; Roets et al,
2006),

L

7K 2. sy HIARIS ARESE 30| L=2=E o, H2
SHES =7 AHIXIS0| O] 942 AH[XSO

Hfsh AEHO] Ol Of =2 2t B 200 5
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T Qe B el off ol¥ 7]3)7}
I o] 9]el

ox  Hi
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AE URLE ZEato] 7Hfe] Suo| Aol 4
'5}@4 7] oA & A7t AR o
2 F Y AR FAAE 9SS gje <l
AFLE AZHE 3 egE 2wk 2
w2 AT}

MA Cutright(2012)7} AFE3F EA4|170 =2
o] whet AZ4E SAE 2AsHeh #E
B4 2700 WA FolAEL AW 7 92t
et o 5 AHAle) oA} T B s} 1
o3AQ] Rt 37 whizel 2wt 24
3, & FHACE BAH|E Alo] Fx Hxl
ZHA Anh ube Aol dal sk a}
© AAES YL 3T U3kE 2ARHE
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= Q‘ﬂ?‘f = 7@ A o) 57l =

S tH(Cutright 2012), ©o]of gt 22+

2 Cutright(2012) 7} AF83F 78 HE o] 57

& ARSI (FAEE €2 tiEE U A
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(4327), W7t Yk AuE 4 4 et

£ o>
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\X/hen Control is Depleted: Scarcity Effect
as a Compensatory Consumption
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M consumers use shopping as a means to restore the psychological
any depletions or threats. This article asserts that the choice closure attribute
of scarcity (i.e., this is your final call to have this product) provides consumers who feel
threats to their personal control an opportunity to resolve cognitive discomfort. This
compensatory consumption role of scarcity message would induce consumers who feel
threats or depletions of their personal control to have a favorable attitude to the target
product, make a purchase decision or evaluation judgment fast, and feel strong
confidence in their decision. In order to demonstrate these assertions, two experimental
studies were conducted. In study 1, using a Christmas seasonal product as a stimuli for
time scarcity, individuals felt low control evaluated the scarce product more favorably,
decided faster, and reported higher level of confidence implicitly as well as explicitly than
individuals felt high control. Study 2 indicated that individuals felt low control were more
likely to purchase the product under quantity scarcity(i.e, limited edition) while their
counterpart consumers who felt high control showed a higher intention to purchase a
best-selling product. Individuals who felt high control reported that they would seek for
more information about a best-selling product after choice. In contrast, the level of
information sought among individuals who felt threats of control did not show any
difference for both types of products. The results expand the scope of compensatory
consumption in a way that not only a specific feature of products but also any
non-specific products under a choice closure such as scarcity in marketing would work as
a compensatory consumption. The theoretical as well as practical implications of the
findings are discussed.

Keywords: Low control, control threats, depleted control, compensatory consumption,
scarcity in quantity, scarcity in time, choice closure
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