ZTPRAIBIITL 2008, 1 (1), pp. 126~144.

IMCO| AT IMC ver, 2 074X

» Tletet 43 wioto]| chet =2|

vMcEHs e Ao RS 1970, SHEA O 1980Wthel FA ofd 1
oloh Thgel oA W =07k Aglek Selutetel A 19891 FAIBkEGlT
1990 ) FHIE LA F 02 4| thafo] ©7] ARk Mce] et Aol

‘\ . o heiA HIAA o) Etol A RE AR o277k EWA| =olElm Qe
ﬂ m Eoly Mol gl Aefolr) L A E4T} AR A F7e] Mahs

2R I0|=M _ ) )
O st Are IMC 84:& 24031 71202 MahA7| glof] THA9) IMCERE the 2p91o)
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IMCof| it 7] 224121 olsfE de] 373 = Al
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(Omnicom)®] ‘The Networking Concept’, |2
HUl(Leo Bunett) 2] ‘One Team, One Voice’, 1|
0](Grey) 2] ‘Agency Without Walls’, 2 Z1H] ¢l ufj
T} (Ogilvy & Mather) 2] ‘Ogilvy Orchestration’ 5
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A= IMC O] e ERSHATE ol 27
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(2) IMC2| 5% HH&A
IMCE] 7 g-& &183] ofsfistr] {lsliAl= IMC2
57 a7 ol gl o]s7t H a5t
dZo| opgh An|A(Adam Smith)+=
£ A= 5of, £He a8l thaff -zt ut 9l
t}, o]F ZE(Ford) e}l HlYe|(Taylor) 55 #A]
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IMCOf|A| IMC ver, 2 07|

E
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SpAu ol efat 29| thopst 9 3l2] 287}
(receiver) 2 30| F SR 7H5A1 2 B o] 2] 714
A AU AlA gl ot Al|R] anE
71687 oleisict, A% g o, 2 Baelione
look, one voice) o] tJgt 7} =olH a1, o] A 9|
e 541 2Rl W] Eigion, =
g oA AH|S AR ol A F3F mHAE 7
YA IAIMC) tYALR Hol71HA| = ATk

ol2 FudAte] AY sl oz Hels
otk TR, 2003).
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%, 23 AHAIEE 5 AR st 24
So] |9, ool st s2e] 87| A
2steich, AREA7|4e] 3171200 WAE A
Q) Y R B S oRshA Y| o) Aol
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oPA Qe Aape] Wstel B Bl v
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74 W e Tk a9l BAgk BEA
upAY AR Al o] AT 4= U B A
HA o2 AlgsiA Heick. o|e} eolA chopt
s ARUAA Sre] Bea ofale] §3F

vl olelol st 4, ohse) A5 5
= IMC7HEARE 4 Gl 8-S 24351 | 2o
YA, 2002; YA, = &=, 2006; Schultz,

Tannenbaum, & Lauterbourn, 1997).

o|&@gl IMC &3 AL gokstH AAEA o]

oz 2] ghehe, Msteha Qlrks W fof
a4 9lek el ARUACIAL] el 1
W, ARUACIA A= 719 chepsta <l
TMCZ} SN, o|ZkE AR A Hael ofs)
2ABksHE S AR Mc7 AR E etk 5)
Atk Z1Mcg AR Ao] o) et of HJJ
EEER R LT NREEE RS A
o] 9lEHs Zole,

AR ARUACIA AR} A%H 0w et
S AT 2 IMC 2] A0] 4] A 5]

T 9Ie}, AlzEe] Bgef wteb Wb sk, o
TEAL AHSHE Aee] Qo] wheb Bt

rﬁL ru

(3) IMC Fele| Hat

A F7H 7}7‘ HH oz QlEE= MCo 9
= 19899 W=5EAIY Q(AAAAMW el A
olg}r & 4 %\E}(Duncan & Everett, 1993;
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@ Outside-In Plan Ok, of Tt =i, Jd2|1 of= 2H|Xi7H ofH DIC|o|ZRE off HAX] 52 YEE 2 2o
SIEAIE & T WA =L 0l AR O HEfo| 2H|XE SHZ EE + U J|EHo| D=
=2 Qojgitt, 2E FHRUAH0IM ME2 SHIKE SHZE FE=(0jof B,
@ 2N Zgdoy $EA 2H|RE YEE YNz golseolnt, 252 w2 Y27 F1elX|, PRYX|, SPRIX| FESIA| 21 LY
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2SS S %El'
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HU
1

D=2 deksty Q= HISZAIE 01835kl IMCE 229 Toiof o|2= 2H|HE, THSTIS
St o

clol 758 el Sl Boizis -l

mopst = U o] T Rb= AHUSQ| 120 F70|2 of Z22Y
@ 2SO #EH Clo[EH[o]A ol ofEA SIS HEMo|L ATHHE S5t TSt QU 0[2E AEE Ssto] 2HIKAE WSEY
of m2t ofz AESZ L, 22 é‘%OIEPE LT 2 O&S M27| CIE 2HIKZ 215510 Hee
FFUAONM Hats Eei
® Bajc 3eE HHE ZEED ciSofAEol ozt FM(Word of Mouth), £, AZfofxie| HHoe S SHHE
=2 M| 20 e 2H[RS0| 2E AFo| E 4 Anh IMCOME 2E Jtstt BEUE FHES ZTF6N

(Brand Contact)

e
7leio| B35 olojx|o YBYS £TFICE

[SX=lul

® FiFHAHoINe SEHA a2

2| Rfete] FFLIAOIME AMEL 712, Cixtel TARE DAURMA M A lA 0IFOTICH 0f24E
wHAHOME 2% HEESIE SSAT 1 & YR EY S8 SHIYE 7l S 2lc 224y
=8E HESY| Eolsich.

@ 2l HE HENS
(Rechannel Mental Networks)

® H|2H|0|A(Zero-Base) Z2fL!

HAES 2H|XIEQ| 012 HZAIZo BTt OIS flef ARMILE 2H|XtO] LA M2t5tn, TS0| HA|
XNE WE WE FEshM AHFHACIMS FYsloF & Aol

XSRS 7169 DHAE 2 M22 H2AES MP7(ol A ol ARE] Ais] ot J2L IMCOME &
HIZfol CH2t ZE12 OfSHE HIZ2= 2H[AQ| off ASE AST Aoy ELeitt 12|10 1 42
Plahf oA ST SUNoE oAIRE B ALIVIE ZMBICE of A S 0|F5] HlEt odES2 Mg

Ofx|2tol o|FofZicy,

® of7}2E{22|E| (Accountability)

019P$E1H'EIEIEF A5 OffF Belo| Zntof ChEt MAUS = AS Y=L} HFLAOIME CHE 7|
=3} DIAIKIE EXjol7| H20| Extais Maks| £MET "oks|ojolnt st IMCE ROIRK: B

= g
= Tolstol FXtof ot TXIHQl FRE K|FEiL,

A

EX: Fortini(1992). Hitting the Sweet Spot EX% A(1999). BuAef #/25 WE Hal.



(4) IMC2] §l2|

2 714) 1MC O] 0ol A AT ufe} 2ol IMCi
5] 7 #5701 Segke] Batolebs
222 ol @odo] 4 ErElol 7k gl A
% meITh E3 Vo] gt o] LAEA] ok
Ll AL Mco] A o] Holo|Aw oA AY
7 wHETh ey 1 o) maolu sl
& BB IMC o]Hl&R712) 74 Qo
3] E1, vlAIA, Blejofeta 3 4 Qlk Bl
ol Eo] A Akl HEA el
oJ5g TS U Lad AUE, = 28 He
oulUel 2y 53 2L 4urd gilo] k. 1
23 7}7ke) ehzlol Heet wlAI AL 4A) 7ol
o] §le] olata sk ulrole] o]

¢

=

S5l o] -8 21 e ok ol
oF WX &] FeE Al 25
Orchestrated Sum)©| & A o]t}

IMC2] 912291 4 @404 oA 2ElY
(1992) thaah 229744 7]+
AL

gHH d=(LGlE,

SHIntegrated and

A2 A5

2005 o=, o|A|th, 2002)
= 1MCe atF el AZNE ¢siA+= Fal, sp, PR
5 7 e u 29g FHoldo] WAz ¢ o]
tlo] 2hgle] Qlajol] QZiet AR A ko] 4
jojof gk A2 4ol ZksH wAA|2] 2

of| vjgS: = FEAE HeiY)(Context Branding),

IMCOf|A| IMC ver, 2 07|

T22)3 njrfoje] AHE whelet ZEE Al )
YA HE(Contact Point Management) 2= SA}4]

A HES AABIAL STk

]-‘;I

%EJH*Q(Brand Personality), 7}7‘<]Xﬂ?_}(\7alue
Proposition), 2~E2|(Story) 58] Al 71K 9
7|Ho g 3 'ZHAE'S B3| Lx3skaL QiTh

3} 7]919] HHE ofo|dle] g, m|zte] Hah

i

ofulx] elm g AdsHe ARUACIMe]
A7) ot FesEeks AEe Fo) Fam
wstsla gl Ao] SR o]t}

@ 29E el v HE

dlzo] FElE e vju A HEL theTt e
TFAL 7HA) f9lel) b Fa gl 3, 1
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Yo B QoA B4 ATL B
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31t OfEIM(Attention)0l| A HHEZHM
o
22 7 Qe theoks #19 jltk
55 A A SHeE o . AT
wro @ Sl pEage oa £ AR A L T AelT), AHel Yue
o Ha olgd A DENE & BRI, ol Yre) 28]
ek, ek AV ek AElE QA Al B Lol ARe] AR A TR 917)E
& e Aoz S oA ol Espl Holth MRS S0 BE o] A
= gt ZFA ZH(buyer’'s market) 2 A% El= oRANS HolFa1 Q)
gt o= 11 ofmjet 7]‘6 & ATA] 2t 22 ZxH|ARO] AP 7_*:‘,% & Wt fQ1A a4
o 53 Aashe HEv|H o9} Frujrojo] it F glol= 45 7} 15 A ol 8= 4
AL S o) mjAl ek Felel A7k ol A o] A BAIE S AlFo] ofd AH|R} £
999 S olEADMAON A 9] Sl ol Aol o el AN
AR Aol IS E DAGMAR o] 2 Egba]  odele] AE T ulae] TYE AZHS F 1L 7
9191 2 gk, /)20 B olZol} AFEL o] AL ol s 4L B 9= Aol
W] 7 A0S 7 So] Belk woksz ol SIAH FE(Atention)
Aol LU UAYE MESe PaG7E RS & BT ejebe Ao, 2l A
g i} o] ol ] R AU AR LA UL ZEE B (ataction) HoRE SR A
S QLo Al Wl Aot ehrloet e o vl Aol
AubifAlE Ao QI dlouy Hukdd 717] 41 €]
senltjolzo) Agto] Bohmslet. o4 AuAH A D ShoutolH Entice
Ho B WA OR Aol /g thh HTE  AHIAE AEA 3 QA A, oFaS shed o)
of @t sge] Mol Wad WACR ofn] A8 o ol Julrh girk, Au|AEL ofn] 1
2lg ABe] B SolA] A7 glow], Selr
Qg oY ARY sjelekE UAs gron, o)A £4) 4T A
2 BARE D Sl oSk
3 92 50| Ao njge] £ A, &
o] Bes o] oo} BALS 7120] 1 ThsHER o)

EERPE
SHAE o] 5
A3t Ao] B7Hs st} ofnjiolut 72| }

serlEiols
ol Wigelut make o eloli = o}
Z(marcomm) AZFo]L} AAFIA L. 917 Iyl



L Aoltt, A o)A ROIY] 7F2 ‘Return
on Investment' 7} ©}U 2} ‘Return on Involvement’

eH= 2hgo] BARSH: Zlolth

(@ One to many©]|A] Many to one &2

3 AFFo] AH|AE Ao R S Skl "Hale

5o 4. Uol7le} Rl aulaiEo] 7]
Al(fun) Al7HE HUYal 4th= E-Hwant) &

g7 ol £02 Solr] It AAL 5
]7

A Bk, 2n)t 870 BHIAL FHAL 5
Sz tigre] Zo) Sujul, AT SE tioks
o 2o GPE ARF SolH e o

(® Reactive ]| A] Interactive &
m e SRR AT SEH MR
7}

[e)
Aol 2 & AL ofA| T ol4} AuAE0] 3
Shuz|

2R} 35 WSEE AIDMAO]A]
AISAS(Attention-Interest-Search-Action-Share) =
A7) g,

(6) IMC2| H3} Q0oF

IMCeF= 7HE-2 1970 At Y&R Q] ‘Whole Egg’, |
2 HYl9] ‘One Team, One Voice' 5 AFZ o] &
BollA AIZEIGTY. o] & 1980 &0 SHEA e

IMCOf|A| IMC ver, 2 07|

2 AojstuA MceHs ol gkt Zolt
IMC ZHY A4 Ao thopst le) 4
HRpol A A2 S A ¢ Q= Fto] ol

o= WAT BAY, Z WAA 2L v
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Abstract

IMC and through to IMC ver 2.0

: A Discussion on Evolution and Its Application

Kyuchul Kang
Managing Director, Marketing Division, Innocean Worldwide

Youcheol Cha
Associate Professor, Dept of Advertising & Event, Woosuk University

The IMC concept, introduced firstly in 1970s for the business purpose and 1980s in
academic world, has had so much discussions on its definition and application, In Korea, it
is introduced in 1989, and it has attracted a lot of business and academic concern from mid
1990s. Despite active discussions on various aspects from the integration of message to
managerial strategy, still, there is no single and clear definition on IMC. And, the rapid
change of market and communication circumstances needs the evolution of IMC concept
and application that is clearly distinguished from IMC in the past era. To meet the needs,
Dentsu developed IMC ver, 2.0, which is very evolutionary form of IMC matching with the
change in the circumstances. The application of IMC in the business arena is not so active,
The very unintegrated organization of advertiser, the sensitive relationship of advertisers
and ad agencies seeking for hegemony in their job, and the profit structure of ad agencies
are the major elements of complex barriers to the active application of IMC, IMC should be
practiced by the from of Top-down approach, for it is the strategic back bone directing
overall direction of marketing communications in the organization, Also, It should be

focused on customers, and controlled by the center.,

key words: IMC, IMC ver. 2.0, Marketing communication
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