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Table 1. Socio-demographic characteristics

npxjuro g2 EujE or = <L (Harrison,

2005)2] Bl e Holg Farsto] ']
5o B4 719 AFY oS WE, FAskn

2} 5 ool 2} ol gt 2915 ERlol A= v}
3 Xp419] A1 ol S EASIIA SHe A9 2
oI}, HEL A (Chen, 2010)7} A1), A3
2H2013)9] EOl%E 2ol o Mg i, 54
sho] & 67) B3, 1) s ol 719 AL ol
B3 Zolt}, 2) L ae 719 AR Al
ABE 2ok oIt 3) Lk alg 71919] Bl
5ol AWa Aolth, 4) ks W) 4 Algso]

N Percentage (%)
Total 603 100.0
Male 307 50.9
Gender
Female 296 491
20s 154 25.5
30s 148 24.5
Age
40s 155 25.7
50s 146 24.2
High school graduate or below 80 13.3
Undergraduate student 56 9.3
Education Status
Bachelor’s degree 400 66.3
Master’s degree above 67 1.1
Less than 200 59 9.8
200~ less than 400 192 31.8
400~ less than 600 164 27.2
Monthly Income
600~ ess than 800 93 15.4
(Unit: 10,000 KRW) ess than
800~ ess than 1,000 59 9.8
1,000~ less than 1,200 16 2.7
1,200 or more 20 3.3
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Table 2. Results of Confirmatory Factor Analysis
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Factors
Measurement Expected Offline Negative | Online Negative
Punishment Communication Communication | Boycott Intention
Response Intention Intention
EPR 1 .608 412 252 .034
EPR 2 .599 440 —.169 195
EPR 3 776 172 .053 113
EPR 4 .666 .269 136 174
EPR 5 726 .084 .268 .165
EPR 6 .683 .300 .206 .080
EPR 7 .706 274 —-.112 153
EPR 8 .842 .045 131 115
EPR 9 .654 —.009 391 .300
EPR 10 727 —.059 .288 .285
Offline NCI 1 .209 .748 .297 .140
Offline NCI 2 235 773 157 313
Offline NCI 3 184 .678 314 248
Online NCI 1 .096 .389 .680 174
Online NCI 2 155 194 .857 .084
Online NCI 3 .105 .106 .903 .040
Online NCI 4 212 122 .816 .250
BI 1 284 .286 .189 .827
BI 2 .235 .244 112 .859
BI 3 336 292 465 622
Eigenvalue 5.403 2.702 3.647 2.413
Total Variance (%) 27.014 13.511 18.236 12.063
Cronbach’s a 916 .845 .900 .896
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Table 3. Difference of DVs (Victim type/attribute of Gapijil, CEO gender, CEO image)
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v
DV v
N M D T MD p
Internal 294 5.17 1.20
EPR —2.771 | —0.258 | 0.006***
External 309 5.43 1.08
Offline NCI interna 2o > 124 0.610 | —0.062 | 0.542
ine — -0. -0. .
V'Ct'meype External 309 5.11 1.25
o
) Ganiil Internal 294 3.62 1.48
Online NCI apy —0.953 | —0.117 | 0.341
External 309 3.74 1.52
Internal 294 5.14 1.25
Bl —1.120 | —=0.120 | 0.263
External 309 5.26 1.37
Violence 300 5.33 1.16
EPR 0.579 0.054 | 0.563
Unfairness 303 5.27 1.13
Offline NCI Viclence 200 >3 122 2.876 | 0.291 | 0.004***
ine : . . .
A“”?Ute Unfairness 303 4.94 118
o
) Ganiil Violence 300 3.72 1.54
Online NC apji : 0.704 | 0.086 | 0.482
Unfairness 303 3.64 1.47
Violence 300 5.26 1.31
Bl 1.028 0.110 | 0.305
Unfairness 303 5.15 1.32
Male 303 5.33 1.15
EPR 0.691 0.065 | 0.490
Female 300 5.27 1.13
) Male 303 5.16 1.27
Offline NCI 1.516 0.154 | 0.130
CEO Female 300 5.01 1.21
. Gender Male 303 3.71 1.54
Online NCI 0.417 0.051 0.676
Female 300 3.65 1.46
Male 303 5.23 1.33
Bl 0.578 0.062 | 0.564
Female 300 5.17 1.30
Plain Folks 293 5.22 1.15
EPR —1.721 | =0.161 0.086*
Aristocratic 310 5.38 1.13
) Plain Folks 293 4.99 1.23
Offline NCI —1.783 | —0.181 0.075*
CEO Avristocratic 310 5.17 1.25
, Image Plain Folks 293 3.62 1.52
Online NCI —0.943 | —0.116 | 0.346
Aristocratic 310 3.74 1.48
Plain Folks 293 5.13 1.39
Bl —1.186 | —0.128 | 0.236
Aristocratic 310 5.26 1.23

Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.

EPR: Expected Punishment Response
Offline NCI: Offline Negative Communication Intention
Online NCI: Online Negative Communication Intention

Bl: Boycott Intention
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Table 4. Descriptive statistics (/D among DVs of plain folks CEO)

DVs of Plain Folks CEO

IVs
EPR Offline NCI Online NCI BI
Victim Attribute CEO N M | sD M | sD M | sD M | sD
Type Gender
Male 37 5.04 1.24 5.22 1.21 3.35 1.45 5.25 1.28
Violence
Internal Female | 32 | 514 | 1.31 | 460 | 149 | 320 | 1.81 | 483 | 1.40
Public Male 36 | 527 | 115 | 498 | 096 | 3.75 | 130 | 509 | 1.30
Unfairness
Female 35 4.88 1.17 4.85 1.09 3.67 1.48 4.95 1.38
Male 39 5.64 0.97 5.41 0.97 4.09 1.53 5.38 1.32
Violence
External Female | 35 | 513 | 1.05 | 494 | 123 | 363 | 1.29 | 520 | 1.18
Public Male 39 | 502 | 123 | 485 | 141 | 350 | 1.69 | 4838 | 1.73
Unfairness
Female 40 5.57 0.97 5.00 1.34 3.70 1.54 5.44 1.45
Table 5. Descriptive statistics (MD among DVs of aristocratic CEO)
DVs of Aristocratic CEO
[\
EPR Offline NCI Online NCI BI
Victim Attribute CEO N M | sD M | sD M | sD M | sD
Type Gender
Male 39 5.38 1.18 5.64 1.28 3.87 1.77 5.35 1.27
Violence
Internal Female | 39 | 510 | 1.16 | 502 | 132 | 374 | 1.29 | 506 | 137
Public Male 37 | 532 | 118 | 500 | 129 | 374 | 133 | 531 | 1.04
Unfairness
Female 39 5.21 1.23 5.00 1.06 3.57 1.40 5.22 0.96
Male 39 5.55 1.26 5.35 1.49 3.69 1.45 5.43 1.34
Violence
External Female | 40 | 558 | 1.02 | 551 | 1.07 | 409 | 157 | 547 | 1.31
Public Male 37 | 544 | 094 | 481 | 129 | 364 | 1.74 | 516 | 1.28
Unfairness
Female 40 5.46 1.05 5.01 1.04 3.53 1.29 5.10 1.27
T3l /L] F/ ), 1 73 (FH/ 553l AT}, Aatof| oJshH, AH1Z o]u]x] CEO 7-¢-,
F4 WQlo] GRS mALA) AuEgET, o WA A 7Y kg 79 0.1 SFol A 71 5]
Al AHd #AF 24(Three-Way ANOVA)E A sff thde] FAT(HFE M = 5.08, F M =



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

Journal of Public Relations, Vol.25, No.1, Mar, 2021 225

Table 6. Results of Three-Way ANOVA (Plain folks CEO : CEO gender*attribute of Gapjil*victim type of Gapjil)

Source dr MS F p
Corrected Model 7 2.742 2.101 .043
Victim Type of Gapjil (VT) 1 4.850 3.717 .055*
Attribute of Gapjil (A) 1 221 169 681
CEO Gender (CG) 1 271 .208 .649
Expected VT*A 1 .096 074 786
Punishment
Response VT*CG 1 542 416 520
A*CG 1 1.472 1.128 .289
VT*A*CG 1 10.924 8.371 .004***
Error 285 1.305
Total 293
Corrected Model 7 2.159 1.433 192
Victim Type of Gapjil (VT) 1 1.328 .882 .349
Attribute of Gapjil (A) 1 1.090 724 .396
CEO Gender (CG) 1 5.192 3.448 .064*
Offline Negative VT*A 1 1174 780 378
Communication
Intention VT*CG 1 816 542 462
A*CG 1 5.608 3.724 .055*
VT*A*CG 1 .061 .041 .840
Error 285 1.506
Total 293
Corrected Model 7 2.624 1.130 344
Victim Type of Gapjil (VT) 1 4.156 1.789 182
Attribute of Gapjil (A) 1 .595 .256 613
CEO Gender (CG) 1 1.023 440 .507
Online Negative VT*A 1 8.764 3773 053+
Communication
Intention VT*CG 1 .005 002 961
A*CG 1 2.432 1.047 .307
VT*A*CG 1 1.517 .653 420
Error 285 2.323
Total 293
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Source df MSs F P
Corrected Model 7 1.931 .987 441
Victim Type of Gapjil (VT) 1 2.744 1.403 237
Attribute of Gapjil (A) 1 419 214 .644
CEO Gender (CG) 1 152 .078 781
VT*A 1 225 115 .735
Boycott Intention
VT*CG 1 3.990 2.040 154
A*CG 1 4.784 2.445 119
VT*A*CG 1 .995 .508 476
Error 285 1.956
Total 293
Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.
Table 7. Post-hoc analysis (Plain folks CEO, DV = expected punishment response)
\Y,
DV : o
CEO Attribute | Victim
Gender | of Gapjil Type N M b T Mb P
Internal 37 5.04 1.24
Violence —2.335 —.595 .022%*
external 39 5.64 .97
Male
Internal 36 5.27 1.15
Unfairness 910 252 .366
Expected external 39 5.02 1.23
Punishment
Internal 32 5.14 1.31
Response Violence 023 007 | 982
external 35 5.13 1.05
Female
Internal 35 4.88 1.17
Unfairness —2.795 —.695 .007***
external 40 5.57 .97
Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.
5.35, F=3.717, p < . 1)2}0.01 pzoll A 4Hd Bk 52 28 7]t k3ol Uebgith, vk, Adl
25 Ago] LFERITH((Table 6) 3H). %) ofu] 79| o CEO7} Wyt =2 7] B$-
AR 7% 3k, ATA ofn]x B CEO: & = ul/9)R 35 7E o7k oA, BB 7Y
g S o F5olA B3RS wf W7 35ollA = W SFEo o F Sl RS o, A 7
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Figure 2. Plain folks CEQO: Interaction plots for expected punishment response (CEO gender x victim type of Gapjil x

attribute of Gapyjil)
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Table 8. Post-hoc analysis (Plain folks CEO, DV = offline negative Communication intention)

\Y
DV i
Attribute CEO
of Gapjil | Gender N M b 4 Mo P
Male 76 5.32 1.09
. . Violence 2.621 .539 010%**
Offline Negative Female 67 478 1.36
Communication
; Male 75 4.91 1.21
Intention Unfairness —.089 —.018 .929
Female 75 493 1.22

Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.
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Table 9. Post-hoc analysis (Plain folks CEO, DV = online negative communication intention)
\Y}
DV .
Attribute of .
Gapjil Victim Type N m SD T MD P
Internal 69 3.28 1.61
. ) Violence —-2.316 —.592 .022**
Online Negative external 74 3.87 1.43
Communication
; Internal 71 3.71 1.38
Intention Unfairness 434 107 | 665
external 79 3.60 1.61

Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.
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DV
EPR Offline NCI Online NCI Bl
IV Victim Attribute
Violence M = F M>F M =F M>F
Internal
Mean Unfairness M>F M =F M= F M =
Comparis
on Violence M>F M >F M >F M =
External
Unfairness M<F M =F M =F M<F
Main effect Victim Type CEO Gender X X
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Figure 4. Folks image CEO: Interaction plots for Online negative communication intention (Victim tpye of Gapijil x

attribute of Gapijil)

(ATEA] 2-1) ~ (AF-EA] 2-3)2 CEO o]

4
R L [E T I R
o aFe A=A Awughth A B EA
Aol oJt, H54 ofm| 2] CEO %<, A
71el Wkl A 71 w3 Thape] FATHHE M

=525, 9% M =551, F= 3923 p< .05
o @ szefel BAA ARUA oA oA 7+
o FRIHEFHY: M = 538, B34 M
= 496, F = 9,068, p < .01)7} YeRch
({Table 11) =), &, #AF4 o|u|A]4] CEO=
Q) FZof thak 7HA(M = 5.51, SD = 1,07)°]



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

230  CEO ZZoi ciet 35

S o1

Table 11. Results of Three-Way ANOVA (Aristocratic CEO : CEO gender*attribute of Gapjil*victim type of Gapjil)

Source df MS F p
Corrected Model 7 1.071 .829 .563
Victim Type of Gapjil (VT) 1 5.063 3.923 .049**
Attribute of Gapjil (A) 1 158 122 727
CEO Gender (CG) 1 613 475 491
Expected Punishment VT™A ! 396 307 80
Response VT*CG 1 922 715 .399
A*CG 1 125 .097 .756
VT*A*CG 1 131 101 .750
Error 302 1.291
Total 310
Corrected Model 7 3.333 2.167 .037
Victim Type of Gapjil (VT) 1 .002 .001 973
Attribute of Gapijil (A) 1 13.950 9.068 .003***
CEO Gender (CG) 1 267 173 677
Offline Negative VT*A 1 704 458 499
Communication
Intention VT*CG 1 4.638 3.015 .084*
A*CG 1 2.131 1.385 .240
VT*A*CG 1 1.652 1.074 .301
Error 302 1.538
Total 310
Corrected Model 7 1.261 .565 784
Victim Type of Gapjil (VT) 1 .004 .002 964
Attribute of Gapjil (A) 1 3.934 1.763 .185
CEO Gender (CG) 1 .001 .000 .988
Online Negative VT*A 1 431 193 661
Communication
Intention VT*CG 1 1.692 758 385
A*CG 1 1.434 .643 423
VT*A*CG 1 1.119 .502 479
Error 302 2.231
Total 310
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Source df MS F p
Corrected Model 7 910 .588 .766
Victim Type of Gapjil (VT) 1 264 A71 .680
Attribute of Gapjil (A) 1 1.274 .823 .365
CEO Gender (CG) 1 .768 496 482
. VT*A 1 2.852 1.843 176
Boycott Intention
VT*CG 1 .659 426 515
A*CG 1 .053 .034 .853
VT*A*CG 1 408 264 .608
Error 302 1.548
Total 310

Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.

Table 12. Aristocratic CEO: Results of research question 2

DV
EPR Offline NCI Online NCI BI
v Victim Attribute
Violence M = F M>F M =F M >F
Internal
Mean Unfairness M =F M =F M=F M =
Comparis
on Violence M = F M = F M<F M =
External
Unfairness M =F M=F M =F M =
Main effect Victim Type Attribute X X
Interaction effect X 0 X X
5 5Zl

gt d v =525 50 =1.18)2 2§ 73} YebGTH((Table 11) %), spA|qt
oF A 7o §hE-0] 4Tk =okeh 3 94 AR AF A, I g4 X CEO 44 Hdol 4]
WAM =538, SD = 1.31)0] B3 1AW B9 {25t Zpoli= A=A ASITH(Table
= 4,96, SD = 1,16)Hr} 9 Zale] R An 3
UAle] A 47t E=Qth((Table 12) %),
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Table 13. Post-hoc analysis (Plain folks CEO, DV = offline negative communication intention)

\Y
DV -
victimType | .t Gender | W M sD T MD
of Gapjil

Male 76 5329 | 1.320
) ) Internal 1.537 312

Offline Negative Female 78 5017 | 1.191

Communication

: Male 76 5088 | 1.417
Intention External —890 | —.179

Female 80 5.267 1.081

Note: *statistically significant at 0.1 level. ** statistically significant at 0.05 level. *** statistically significant at 0.01 level.

Q1o g BpAo] ol WA Iz 2] A8 el s} $H 7o) Re
NN FF BARo] Pl T U Aol A A SH BF S A ) wgo
o 9ok 2o) APSHe FHY AT AT o B4 weloR At ol B

2 2 ek st

of 27}, W&, 719 olu| o] M4 Hel: Ak A} Al dlck

kS A o] 2] g}, Aol 2 AT Ankg AP AR, CEO 7
&

7] WESol =9kt &, SHARE CEO7HY]
71" o] CEO 7Hdof tigt ofg2jolut $17] 559 A hofA 1 fS Wi

83 -1

e Woke Sishs A A ofe)
E

h

2 4

o E3, 0|53 1 9leka ShE B4 AbAe] gk ol e 917] St s

FYHOE AR BT FFY Hiesh Lol AR FFO) BAHS S A <

the = 9719 E o5l of 9 gt W), EAE AHAle] B S5 Gl 9% FFelA
oo o) Gaa 7P 719 FAIRL APAS B9l B Bestm A o

CEO?] 44(CEO At ofulx)oll Al 28 §17]  HAG AOR WAL, £ Ao 1

Bl o5 4 U AkelE R Yok F, 2 S CEOo] Tek Xt ojo] 7]

A9 447 4 BE Thpsl BRstol ool W A B Est ek 773} 249(Kim



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

o] U 3521 A7t wakeh, ShA AT Az,
352 9% 35l 7Hs ] e Aoz

o} CEOY] 93 3% 71 AFOR Qs op]
% 9l 719 3ol oI Bt Qe

58 ARUACIA et o zefelst Lot
trof AbwmotY), Mub o o e)
ARUANH =7} Lekelict 1A
u, 2etele] 45 F7k gl 4ol mlx

i}

re
lo
U

o
k)

o
o
J

)
o
v
o

%] QERITH((Table 3) %),  A7olA Aole
2018 B8 241 ARUANH ot e
3] Lekolafell A vhh AL e Welef 1%
= o] op e} WS 9 S 7]l T ¥
WA ARE R0 R AGSAL SNSS F3) X
sgohs 5 AR Bolvt aEE Balo s 7
Aol gle, AbA el AhelolA] Sie 7] S uigk
She o metel B PR FG BEHCHE S A
FAQ 5 AH FG OJmeti 2 4 glon],
QA Aol OJ5hHl AFEL LIS B A
A48 BgU G2 o AT A Holk
Aoz st G, B AT Folapse A
Q) FFoleka & 4 A, Lelold sk
7 EE 71 1SS A5 AR E Ao]EofA
A3 e So] ofs) Bio] FAHE 497t B
of 2akol 1A 7 o) met 1 el Yl

Journal of Public Relations, Vol.25, No.1, Mar, 2021 233

Aol kel o9 geba 4 9l fdslor @
of. Blsol, Eei4 7hdo] B3 7ol uls)
2 AFUACIA A7} 24 ekt

[H
LI
2
-
o
i

S~
Dl

ot

o

, BAMCE foulstAe kot ¢
CEO7} o R}, A% o] 1] 2] CEO7} A4
o[u]x] ] CEORT} %<; W5 0] Wito] thas
of o] Mrk RAHel ¥he-g Mol Aoz 1
AU}, ol go 27h A7t sl g
a7t oot e, wrh Tk CEO $17] A%
CHEH, 224 97DelA AR ojux|o] Tt

£ S8k A8 97(Kim & Cho, 2019)8 13
& |

o

w), ojn] FEEolA A Hiug fushs
CEO ‘2" 917]5te]l 53 & 2A79] 27d0] A

A 54 welel A 7)) uhseld Aul
CEO%} 7152 CEO 25 21 3| the] cist
FEI} Ve, SHAES B 7 w3
dhgo] vh1el wmct 91501 ) CEOS) s
7191 7481 Aol gk SRt ole}
S} A9IA olu] x| CEOY] 4% AHl A5 A4
(3P 3 A, 33 CEO Aol Lhehgtek

HACEOE FHEe oFlolAl e o, o4
g 7R



g, o]

1

L

[e)

R

o] Lhepit

g

R
3| "¥l<=(Heo, 2017)

Z_]_—/K

7} CEO A

Apgo] Uik, TAHO R, BFH

e}
ok
W
NG

of
.ﬂo

]

i

)

oJu]A| CEO2

erel 544 ARl

hvA

T4 CEO7}F §& W ] %2 ARFYA 0|

<

o

A

1

l 8a7F ZetE o] 9lof 7Hy o] gidel =7] it

AL diol wet o
A o|w 7k et

2]
wr}

=

o}, Tgel, A7)

9471 94 CEO
2leige viziet e

z:],

s

4

IS

°
o

o

15

A
o

o

L
R

1=y

5

°

woj| oj4] CEOQ| 8 718 417

= AolaL, o]

[e23
of| 4] o/dof| A 7]H
(Lee, 2010), oJAdo]

A

Hr
of
o
o
o)
T

w
4
M
A

Fa7} LA

-Q
o

LRSSt

71

Za3} g

152

™

PERIEE

O
°©

]:ﬂ_

H
=

wh -5t

B

of
%

~

off Hgt

21

(Chang & Kim, 2014)+=

g} e

AV GETT 1202 ‘G Iidy ‘Aepuoiy 18 09T 6ST"EVT SZT dI Aq peojumo( [s[onres:iapinoid]

e B et
P

0
-

]_

R

Aol

T

it

OLp A /]ef gl el uf

BE A A s
FAHOR f9

S
ar

=

1499 4 9le AoR, SRS 9
2 A 317] w2

1

R

9

gl

_]

7} ¥lo] S CEO 3P| 79 Yal

A

oo} Hhal x| (Park

U

Aol 2w 7, A54 on|A|2] CEO= 4

A
'
lvNO

il

—_—

H

up

Hrete] 17}

¢

, AR o]u]A] CEOS] 7-¢- HiA =2 H/d

CEO2] 2] o} CEO] ZFauth $YAER

H

RS

& Park, 2018)2] 1ol A] =]

E1pZSye)
.

o

o=
A ol

]
S|

a7} ey 74

Fa

30
A=A olulAe] CEO7

2]
=



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

FE Hoh 24201 vk ol Fo] Weou, &
FAE &Rl gigt B3 A Aol A=
ARIA o4 CEOO thgt 77} d/d CEOXth
HEAH oIt A <l

ol AN wizol| o4 27t 520l 2|
AR FAA FEAS FPe w EA 2le et
7} AslEl= S B tHLee & Alvares, 1977;

17F2o] 1z 2] 7

Rosen & Jerdee, 1973 cited from Cho, Lee, &
Kim, 2004, p. 281)+= A2 = Q15%0], |59l
of i3t =578 e o4 CEO7} = ul 2
o $AHoE e oz melth AA A
£ 4718 2, A Lofol oiA elei7)
oo -2 Abslel 4 o4 2lejEe] g0zl 2ol
B R FEL ww SRuEL 9t
35 CEOR QI §17] A7+ CEO o|v] 4|7}
1% et v o] el gl nrk g
b ek et
1715 o]u] x| 2] CEOS} ge] 7154 o]u]x|2]
CEO®| 4%, 714 w8 o4 wele] 273} o))
of ThE WelEe] Fav W AEAEL ¢iolth
ESE, ARIA oulx]of wlsf #=2] o]u]x] CEO
o 7o Eﬂﬂ-‘?JéZ—i‘L E‘}% | Thas ke o]
T oY SAEE CEO
*J%“ﬂ*ﬂ CEO 01‘3111

gl
A]

fr

o = v

>

o] o] Hhis) o “EisHs 5, CEO ojn|e]
FaIS SIgoLt B ek o} A
) 75U 7o) 4 O] e Bl A= CEO ofy]
Aol whe Afol7} LebbA] 939keHKim & Cho,

Journal of Public Relations, Vol.25, No.1, Mar, 2021 235

2019). %, CEO o[u]x]9] k= s Aol
T2 59 welno] A5 A gS v Bt B

et AYE HolA|e, CEO 917] AdRellA 55
o] 3 71 oll thet A A 5 o= A= 2

Apo| 5 WHEA] SRttt B, S ol 3
4

CEO9] o]u] |7} 7 M o.m s F5o] B4 3
Fo2 42" 4 g 7HsAS Balth 917] 4
ol 4] CEO o]m|A|7} wl A= apelo] thalali
e} chopsll) AT ofX)7} Qlrt. ) Sol, ¢)
7] 5 Akt Ao CEOS] ofm| o] wke} b2
Heto] 7 42 QR S of4] AT EX

ﬁl}i

Sl 917] AR FHOR 91719 2 PR o
38 7b Bh), A Gole AlAR A,
ah%) ZolA 91718 AoA A 7))
Solet ARe F4 WA xﬂwq 71 9]

2 9 Z\ell het o, o o, 4
2 AR A] Abg-lo]

CEOS} 7]8Je] Aejof 3 di7to] jgt F5o] 4

of Hmz M43 BeH 5 Uk AP
CEOS} 7191 R2lato] Al 7)) wkg<] 245}
Ak AEgon, 26l #4 At shtel gelo



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

236 CEO ZEojl et S5 &t

0lo
e
-

A, 2 A7 Aupo] ofstul 35| Letolut
Statel AR ARUAM o|Ei Aol g 1

ofm, Letel ARUA LM JEl e el &

CEO 7ol tfjsf olopr| 2 A4 02 therfi
A5t YL Wop Wolth, o] GUH o 4

A AFOI4 CEO 714 el olgi7} £efelolA

=
& AR S v ATy CEO 2
A AA Aol 9AE W, 2ERle ST hlo]

W A 5% ol7do] SAlsteha 719 $17)
2elE2 o] S 7PEA) ol A4 o Ht,

2 AT 9lo} 72 o] 22, AR ol /b

] o
=g Helo] 47| wol Zkzke] =3

H
U
SRRSOl BHAs] RN ok THs AT
9)\
1‘1:1

glom, B o] 2AEE 7o 79

=mfE o es AAIET EU A

;i
3
.
o

L

ot
1o
H
il
A
o
:?g
s
"
K
H
ot
i}
o
:?J_",
o
o
£

AR, 552 540tol, A, A, BA JHE 5

e mestel 5 ATEANA, ALl
Q10| ket F5 whgol 2ol 7t ghi=x) Al A

TSI SO,



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

References

Adames, J. S. (1965). Inequity in social exchange. In L.
Berkowitz (Ed.), Advances in experimental social
psyehology (Vol. 2) (pp. 267-299). Academic Press.

Chang, J. H., & Kim, S. H. (2014). How empathy and
responsibility attributions affect intention to
altruistic punishment?: A case of consumer
boycotts of 2013. Korean Society For Journalism And
Communication Studies, 58(5), 97-122.

Chen, J. (2010). The moral high ground: perceived moral violation
and moral emotions in consumer boycotts (Doctoral

dissertation). University of Oregon, OR.

Cho, G. S., Lee, S. J., & Kim, H. W. (2004). The effects of
sex and gender on leadership: A literature review.
The Journal of Asian Women, 43(1), 269-311.

Cho, S. Y. (2014). Effects of leadership style and plain
folks appeal on public’s evaluations towards
female political leaders and CEOs. Journal of Public
Reélations, 18(3), 71-101.

Cho, S. Y. (2017). Factors composing a CEO’s
image-focusing on plain folks appeal. Journal of
Public Relations, 21(6), 107-130.

Cho, S. Y. (2019). A study on effective CEO image
strategies by corporation’s gender image. Journal of
Practical Research in Advertising and Public Relations,
12(1), 140-167

Friedman, L. M. (1985). Tozal justice. Russell Sage

Foundation.

Harrison, R., Newholm, T., & Shaw, D. (Eds.). (2005). The

ethical consumer. Sage.

Heo, M. S. (2017). Women in crime: A study on family
homicide, gender-stereotyping and cultural
injustice. Women’s Studies Review, 34(1), 103-129.

Hong, S. E., Lee, H. J., & Hur, T. K. (2018).
Socioeconomic status and ambiguity of criminal
intent on punitive judgment. The Korean Journal of
Social and Personality Psychology, 32(3), 101-118.

Journal of Public Relations, Vol.25, No.1, Mar, 2021 237

Jae, M. K., & Jeon, H. R. (2013). Analysis of behavior in
consumer boycotts type based on the extended
theory of planned behavior. Korean Consumption
Culture Association, 16(4), 191-213.

Jang, H. K., & Cho, S. Y. (2014). The Effects of CEOs
leadership style and corporate gender image
match-up on publics evaluations towards the
CEO. Korean Journal of Journalism & Communication
Studies, 58(2), 269-3006.

Jeon, H. K. (2019). A study on the factors affecting the boycott
(Master’s thesis). Ewha Womans University,

Seoul.

Jeon, H. R., & Seo, J. H. (2015). Relevance between
consumer boycott participation and perception
types on the consumer boycotts. Family and
Environment Research, 53(2), 143-155.

Jeon, S. H., Kim, H. W., Zhang, X., Kim, J. E., & Cho, S.
Y. (2019). Why am I hesitating not to buy?: The
dilemma of boycott. Journal of Public Relations,
23(2), 141-182.

Jeong, H. W., & Jo, G. W. (2019). An empirical study on
gapjil culture in korean society. Korean Political
Science Review, 53(1), 105-125.

0, G. W. (2018). Three anger and social relations in
8
peanut rage incident : Focusing on inequality of

status-power. Economy and Society, 218, 306-338.

Jun, D. H. (1994). A Study on the conrt officer’ authoritarian
personality and job bebaviors (Master’s thesis).

Sungkyunkwan University, Seoul.

Kang, H. G. (2014, 12, 11). Cho Hyun-ah, “Peanut
Return,” what makes us angry?. Hankookilbo.
URL:
https://www.hankookilbo.com/News/Read/20
1412110493178076

Kang, N. H. (2010). Study on the application of fairness
model in the redundancy practice. Korean Industrial
Economic Association, 23(5), 2697-2712.

Kang, Y. H. (2018). Women in leadership - Research

challenges and opportunities. Gender and Culture,



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

238 CEO Z&oj tiet 35 Bt A+

11(1), 105-144.
Kim, D. Y. (2019, 10, 19). Kookmin Bank is the No. 1

financial company that university students want
to work for the most. News?7. URL:
https://www.news1.kr/articles/?3744713

Kim, E. B. (2020, 7, 24). 83 cases of hiring irregulatities at
public institutions have been uncovered
Anti-Corruption and Civil Rights Commission,
investigation request for 9 public institutions.
Newspim. URL:
https:/ /www.newspim.com/news/view/202007
24000457

Kim, S. Y. (2018, 6, 7). ‘Dousing with water Gapjil’ by
Korean Air, 96% of Internet comments are
‘negative’. Hankook Sporbiz. URL:
http:/ /www.spotbiz.co.kt/news/articleView.ht
ml?idxno=241891

Kim, Y. H., & Kim, H. S. (2000). A comparative study on
the leadership of male and female managers in the
company. Research Report of Korean Women's
Development Institute.

Kim, Y. H. (2006). Women, leaders and women

leadership. Samsung Economic Research Institute.

Kim, J. D. (2018). Improvement direction and recognition
of gapjil act. Journal of the Korea Entertainment
Industry Association, 12(4), 283-294.

Kim, J. E., & Cho, S. Y. (2019). Effects of CEO image,
type of crisis, and CSR history on public’s
emotional responses and negative behavioral
intentions. Journal of Public Relations, 23(3),
145-178.

Lee, J. E. (2018, 12, 11). Brand reputation of conglomerate
group “Ist Samsung, 2nd SK, 3rd Naver”. Wiobi.
URL:
http://m.wsobi.com/news/articleView.html?idx
no=67831#_enliple

Lee, J. H. (2010). Women leaders in the corporation:
Behavioral and attitudinal characteristics. The
Journal of Asian Women, 49(2), 7-44.

Lee, S. R. (2016). Pathological personality and the society:
Focus on the narcissistic personality disorder.
Journal of Modern Social Science, 20, 31-47.

Lee, S. W. (2019). Effects of the corporate Gapyjil and the
reputation on consumer perception of CSR (Doctoral

dissertation). Hanyang University.

Lim, K. C. (2016, 10, 5). A resident assaulted a security
guard, a professor molested a student - rampant
‘Gapjil’. Yonhapnews. URL:
https://www.yna.co.kr/view/AKR20161005100
000004?input=1195m

Leventhal, G. S. (1980). What should be done with equity
theory?. In K. J. Gergen, M. S. Greenberg, & R.
H. Willis (Eds.), Social exchange (pp. 27-55).
Springer, Boston, MA.

Moon, B., & Moon, H. K. (2014). Development and
validation of publics' crisis communication
behaviour (PCCB) model in social media. The
Korean Journal of Advertising, 25(6), 169-193.

Moon, B., & Rhee, Y. N. (2011). Two different faces of
otganization-public relationships in public
relations: measurement of the negative relational
characteristics. Korean Society for Journalism and
Communication Studies, 55(5), 416-447.

Nam, K. T. (2018). A Study of corporate crisis caused by
gapjil and the effect of CSR. Social Science Research
Review, 34(4), 203-222

Park, E. A., & Park, M. J. (2018). Who participate in a
boycott? : A study of antecedents about boycott
participation intention. The Korean Psychological
Association, 19(1), 121-138.

Park, M. H., & Jang, Y. H. (2013). Negative effects of
brand crisis: Focus on cognitive, affective and
behavioral aspect. Journal of Business Research,
347-375.

Ryu, H. S., & Ryu, K. S. (2018). Influence of supervisors
GABJIL(abusive supervision)in the food service
industry on outcome variables : Testing

moderation effect of organizational Justice.



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

Journal of Public Relations, Vol.25, No.1, Mar, 2021 239

Korean Hospitality and Tonrism Academe, 27(1), Review, 44(2), 63-84.
21-107. Yoo, 8. Y. (2020.01.10.). ["Vision 2020" report card 6]
Severine, W. J., & Tankard, J. W. (2000). Communication Hanwha's "Qualitative Growth" performance
theories: Origins, methods and nses in the mass media (5" despite its failure to meet sales targets. Consumer
edition). Longman. News. URL:
Won, S. Y. (2007). Gendered undetlying mechanisms for http:/ /www.consumernews.co.kr/news/articleV

petception of female mangers in organizations: A iew htmlridzno=536349

theoretical review. Korean Association Of Women'S
Studies, 23(4), 151-175.

Zx= &0 2020 118 22

Won, S. Y. (2010). The influence of the cultural =2 AMAKY 20204 12€ 08Y
characteristics of organization on the perception =z +EY 20214 02¥ 03¢

of female managers. Korean Public Adpinistration AlRH EHEY 20219 028 21



[Provider:earticle] Download by IP 125.143.159.160 at Monday, April 5, 2021 11:35 AM

Journal of Public Relations, Vol.25, No.1, Mar, 2021, pp.208~241. " .l*"-—’ Or=2PReH ]
#ol

PISSN: 1229-2869-78 / elSSN: 2671-8227 oo L o, B,

DOI: 10.15814/jpr.2021.25.1.208

A Study on Public Responses to CEO Gapjil

Focusing on CEO Characteristics, Gapjil Types, and Victim
Types

Sooyoung Cho
Ph.D., Professor, Dept. of Media, Kyung Hee University*

Yoon Ju Yang
B.A., Dept. of Media, Kyung Hee University**

Garam Kim
Master's student, Dept. of Media, Kyung Hee University***

Objectives

This study was conducted to examine the influence of the CEO image, CEO gender, attributes
of Gapjil, and the victims’ types of Gapjil on negative public responses in the corporate crisis
caused by Gapijil, an arrogant and authoritarian attitude or actions performed by CEO.

Methods

A 2 x 2 x 2 x 2 between-groups experiment was designed with independent variables which
are CEO image(Plain folks vs. the Aristocratic), CEO gender(Male vs. Female), the victims’ types
of Gapjil(Internal public vs. External public) and the attributes of Gapjil (Violence vs. Unfairness).

Results

The respondents answered that the CEO should be punished more strongly when he/she
overstepped his/her authority on the internal public than the external public. In general, offline
negative communication intention was higher than that of online. In the case of online negative
communication intention, its score was less than the median(4). Furthermore, when it comes to
the attributes of Gapjil, people seem to be more sensitive to violent Gapjil, as violent-Gapgil has
a higher offline negative communication intention compared to unfair-Gapjil. On the other
hand, although it is not statistically significant, a male CEO and a CEO with aristocratic image
have drawn more negative responses from the public than a female CEO and a CEO with plain
folks image.

Conclusions
This study focused on Gabjil, the unethical violation behavior of the CEO, which has not been
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addressed much in previous studies, to investigate if there are differences in public responses
depending on the CEO gender or image. In addition, by presenting a new concept as a
dependent variable, expected punishment responses, the study tried to expand the theoretical
scope of crisis management research.

KEY W O RD S Gapjil, Crisis, CEO Image, CEO Gender, Negative communication intention,
Boycott intention, Expected punishment response, Public's Expectation of punishment
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