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Abstract

Out-of-Home Media for Government Adverting and PR:
Public Opinions and Expert Comments

Chong Moo Woo

(Government and Public Organizations PR Division Director, Infomaster Co. Ltd.)

This study explores the effect and efficiency of government’s out-of~home
PR through general public survey and expert in—-depth interview.

The survey result of 1,000 Korean shows that out-of~-home media, outdoor
and transit medium, is more effective and efficient than traditional print
media, newspaper and magazine medium, for government PR. Out-of-home
ranked third most cognitive, affective, conative, and efficient public PR
media preceded by electronic and online media.

The in-depth interview reveals government PR practitioners will not
hesitate to use out-of~-home media when reliable and valid media exposure
data is regularly published. Experts also point out that Korean Academy of
OOH, Korea Out-of-Home Advertising Center, and Korea Outdoor
Advertising Association are possible to develop a tailor-made ad-hoc audit
system for the routine publication of out-of~home media data.

This research looks forward to next government PR effect study with

general public survey data.

Key Words :Out-of-Home Media, Government PR, General Public Survey, Expert Interview,
Effect, Efficiency, Audit System
BT 20144 4€ 30 / MAKY 2014E 58 62~2014'4 58 23 / AIMEEHY 20143 6& 13



	정부 부처 옥외·교통매체 광고홍보
	Ⅰ. 연구목적 및 기존문헌분석
	Ⅱ. 연구방법
	Ⅲ. 연구결과
	Ⅳ. 결론 및 시사점
	참고문헌
	Abstract


